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Forward Buying 


“You cannot afford to sell the United States short,” 
says Arthur Brisbane, and he now repeats it daily. It is time that we took that 
a motto to ourselves and said: “We cannot afford to sell the shoe industry 
short.” 

Here we have an industry that cannot afford to wait until it hits the absolute 
bottom before starting the processes of recovery. If ever there was a time when 
commodities of an industry that are used in the assembling of shoes were at the 
very bottom of the price list, it is right now. What is more, they are below the 
cost of production. 

For us to recommend substantial forward buying is justified when costs of the 
raw inaterials are known to be near or below the cost of production. The question 
for every man in the shoe business to answer for himself is: “Has my store a 
known future consumption in certain types of shoes?” If so, now indeed is the 
time for him to make his commitments. 

It has been a good business practice during a period of national prosperity to 
make small commitments and hand-to-mouth buying. For a year, now, we have 
had what might be termed a form of liquidation period wherein caution was exer- 
cised, as both consumer price levels and commodity price levels decline. 

We may be at the moment in the second phase of the depression period where 
it is advisable to make substantial future commitments and at the close of this 
period large commitments may be justified. 

The next step is the period of revival, and past experience has shown that sub- 
stantial anticipation of requirements is justified owing to probable future great 
increases in prices. 


Two years ago, at the manufacturers’ convention, 
Alvin T. Simonds was in his most pessimistic mood. Today he tells us: “Since the 
war each cyclical peak in business has been followed about three years later by 
another cyclical peak higher than any which preceded it. It does not pay to sell 
the United States short tf you mean by selling it short that you are gambling that 
the next cyclical peak will be lower than the preceding one. 

“The peak in industrial production in 1932 will doubtless be higher than that 
of 1929. Use your own judgment, based upon the known factor, as to how high 
stock prices will go.” 

It may truthfully now be said the future outlook is certainly more encouraging 
than even the present seasonal upswing. This week the Shoe Style Conference 
is being held to plan the type and color of footwear for next spring’s selling. It 
could also tell a message of anticipation. It could also say for those shoes (that in 
your experience there will be a known future consumption) you are now war- 
ranted in placing future orders. In some stores’ stocks at least 60 per cent of 
the goods carried have a sales assurance justifying advance ordering. 

You should buy now because such goods as you can estimate for future need 
can now be built below their replacement values. Second, because the purchase 
of them performs a real service in promoting an industrial revival. 

We therefore maintain this week’s Styles Conference has more than a style 
duty to perform. It has an economic mission as well. 








On Oct. 14— 


The several style committees of the N. S. 
R. A. will meet at Hotel Astor to formulate 
their recommendations for the Spring and 
Summer. The official report on Spring styles 
will be adopted the following day. 


On Oct. 15— 


The National Style Conference will meet at 
10 A. M., Hotel Astor, New York, Upper Ball 
Room. 


MORNING PROGRAM 


. Address, Gordon McNeil, General Chair- 
man of the Styles Committee of the N. S. 
R.A 


Introducing John C. McKeon, Chairman of 
the Joint Styles Conference. 

. “Men Up-to-Date,” Major |. D. Carson, of 
N. W. Ayer & Son. 

. “Spring Blossoms,” Miss Kathleen Howard, 
Fashion Editor, Harper’s Bazaar. 

. “Style Pre-eminence,” Madame Hamilton 

Jeffries, Fashion Editor, Boot and Shoe Re- 
corder. 
Visualizing Color Trend as Standardized by 
the Textile Color Card. Gowns, millinery 
and footwear through the generous coopera- 
tion of Bonwit Teller, Fifth Avenue at Fifty- 
sixth Street, New York City. 

. “Flashes from Overseas,” Mrs. Margaret 
Hayden Rorke, Managing Director, Textile 
Color Card Association of America. 

. “The Nation’s Business—Our Business,” 
Bruce Barton. 


AFTERNOON SESSION 
Spring Styles Platform in the making rooms. 


CONFERENCE 


“The time has come, the 
walrus said, 


To talk of many things: 


Of shoes and ships and seal- 


. ” 
ing Wan. ... 


The future looks style 
brighter. Colors will lighten 
as the season progresses. 
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LOOKING TOWARD SPRING 


Shoe style conferences are 
for the purpose of guiding an industry in its broad 
style movements and, as such, serve a great purpose in 
establishing a more orderly selection of materials and 
colors in footwear. 

This shoe style conference brings together the talents 
of an immense industry for the purpose of “giving the 
public what it wants” next spring. Broad style move- 
ments are to be chartered. 

In addition to the conference itself, there is an ad- 
vance showing of the handiwork of the tanner and the 
material maker so that spring and summer selections of 
colors and materials may be more accurately deter- 
mined. It is strange but true that anticipation is more 
easy to make in colors and materials than selection of 
new and immediate colors and materials other than 
black and brown. 

We are experiencing this fall a very safe and con- 
servative style period—maybe a little too safe for so 
many of the styles are frankly designed to straddle cus- 
tomers’ needs. One brown shoe, in a medium or dark 
shade, will serve several costumes and when it comes to 
black—one black shoe can go the entire distance; but 
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such a season does not develop pairage. It reduces the 
risk of handling a diversity of colors and patterns but 
at the same time it reduces actual sales. Economically, 
there may be a reason for playing present styles sure 
and safe; but after sounding out a number of repre- 
sentative men planning to attend this color conference, 
we sense on their part the desire to put a little more 
sparkle and cunning into the colors and materials—par- 
ticularly patterns for next spring and summer. 


Mi, ye it is time for the 


color conference to spread its efforts so that it not only 
emphasizes the importance of color expansion but it 
might well discuss pattern development. The shoe 


trade has been through six seasons of color dominance 
—that is to say when the first requisite of a shoe was 
that its color was right. Then followed the quest for 
the proper material for the type of shoe selected and 
finally an interesting pattern. 

Present indications are that after a season of strad- 
dling colors, in which one brown covered several needs 


[TURN TO PAGE 100, PLEASE] 
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Leather in the making for Spring, 1931 


NINE COLORS FOR WOMEN 
SEA SAND—A new light beige with a 
sandy cast. 


PUTTY BEIGE—A neutral medium 
beige, also sandy in cast, and lack- 
wet wd yellowish note of previous 


INDIES "BROWN — A smart neutral 
brown. 

SWAGGER BROWN—A medium russet 
wom suitable for the walking 


SKY GRAY—A true medium gray, a 
new color in shoe ee: 


PADDOCK GREEN — 
green, slightly odieoer =o cast = 


the greens of previous seasons. 
GRENAT—A deep rich red of the gar- 


yen 


net family, as its French name 
indicates. 


In addition to the above, Almora and 
Admiralty Blue be repeated from 
the 1930 Fall Season Shoe > ond Leather 
Card because of their continued style 
significance. 

SIX COLORS FOR MEN 

SPORT LEATHERS 

TRAP SAND—A medium sandy tone. 
PONY—A ee ag di brown. 
Repeating the colors of the Fall 
1930 selection by t the Textile Color Card 
Association: 


Brown 
le Brown 
Rusk Brown 


Briar Brown 


i} 


SPRING 


v 


AMERICAN 
LEATHERS 


Selected and Display- 
ed before the National 
Shoe Styles Confer- 
ence on October 14-15 


v 


American tanners of leather 


following a custom of several years dura- 
tion, will officially open the American 
Leather season for Spring 1931, with 
showing of the new colors at the Hotel 
Astor, New York, October 14th and 15th. 

This year’s showing of leather is of par- 
ticular significance because of the fact that 
following a black and rather colorless Fall 
and Winter season, there is every indi- 
cation of Miss Springtime blossoming out 
in a wider range of colors. Individuality 
in color selection cannot be suppressed for 
a much longer period because the temper 
and trend of the times is toward more 
color. Naturally, the opening of a Spring 
season brings to the front more interest- 
ing colors than at any other time of the 
year. The tanners noted considerable in- 
terest this year in livelier Summer colors. 
This interest will increase as Spring, 1931 
draws closer, but the first thought of the 
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OPENING 


tanning industry is to sound out the retail and manu- 
facturing trade as to the probability of sale to the 
consumer, of the official leather selected by the Textile 
Color Card Association, as announced on the opposite 
page by Margaret Hayden Rorke, managing director. 

Two days of leather sampling will be held. Each 
of the tanners will display leathers in the new colors 
and shades for next Spring and Summer—as well as 
specialties of distinctive tannages. The tanners dis- 
playing in this group exhibit are representative tan- 
ners Of various kinds of upper leather. Here is the 
grand ballroom of the Hotel. Astor, the retailers and 
manufacturers have an opportunity to inspect the 
many kinds of leathers and of comparison between 
them. They can receive first hand information from 
tanners and their stylists as to the probable trend and 
development and the best selling colors in leathers for 
the coming season. 

The display has now become nationally recognized 
as one of the big features of the semi-annual meetings 
of the Shoe Styles Conference of the National Retail- 
ers’ Association, National Boot and Shoe Manufactur- 
ers’ Association, National Shoe Travelers Association, 
Tanners Council of America. The tanners themselves 


acknowledge the value of inspection of leathers by re-— 


tail buyers as being a great aid to them in determining 
their output for the advance season. 


A rrangements have been made 
for a supplementary showing of kid footwear in a 
Fifth Avenue store from Saturday, October 11th, to 
Saturday, October 18th. The display will be at 719 
Fifth Avenue, corner of Fifty-fifth Street. Shoes and 
leather will be displayed and models from the Broad- 
way shows will wear footwear from the following 
stores : 


Hanan & Sons Best & Company 


Somers, Inc. Bonwit-Teller 
Milgrim Ben Lewis 
Saks’ Fifth Ave. Cammeyer 
Bergdorf Goodman I. Miller & Sons 
Jay Thorpe Delman 

Nancy Haggerty Shoecraft, Inc. 
B. Altman & Co. Julius Grossman 
Lord & Taylor 


The event is staged under the direction of James J. 
Lyons, in behalf of the combined Kid Leather Tan- 
ners. A similar merchandising display was made 
several years ago. The opportunity of getting the 

‘women of New York to inspect the shoes on exhibit is 
naturally one of the by-products of the retail showing. 
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First Showing of Spring Leathers 
Grand Ball Room, Hotel Astor 


Name Booth No. 
die: WERT Ce oo ook cedccrctn scenes neceweves suse 16 
Agoos Kid Co., Inc., and S. L. Agoos Tanning Co........... 2 
Allied Kid Co., Standard Div...................0.0000005. 24 
Allied Kid Co., McNeely and Quaker City Divs.............. 25 
Amalgamated Leather Cos....................0 00 cece eens 22 
William Amer. Company....................000 eee e neces 37 
American Hide & Leather Co..................0. 00 cca 15 
ame Wi Coos os.ci Soc cc ce cee nc ccanecvndecuneut 35 
PS ermal Ge Settee TRG: go. icc ce cccsnesceticcnserscess 17 
Garret Ge Camnenee <6. o5 wb ook celine cece cccies ccc dewuee 26 
Bayer Bros. Leather Co., Inc................ cece cece eens 6 
Wie RONNIE CO an. 6 5dc ccc cc dececces cane cweneoeds 3 
Ge Ue meer Ca. (ie, 5 sono ccc cet hie cdccccccice 9 
GNI oo sin dics cece ddr Res cweeed Sele cuceseew cons 41 
I 28 oo oan sv ccawe te cecwreaennevet eae 31 
eit OO Olean oo onc oo cre tc bucccuccceeseceedwonnes 13 
GIO go oo ccige ce cc les de Meledecwasdeencecpeceses 18 
Dungan, Hood & Co., Inc....... eee ees 29 
Pale a RMN GF GO e ooo cc ns ice ceeledcceddvasieeeadtens 20 
Robert H. Foerderer, Inc................. 0c cece eens 39 
Geisman, Musliner & Brightman, Inc..................... 19 
Griess-Pfleger Tanning Co...................0cceeeeeeee 1 
U. OB Hamed Lester Ce. «on noc ccccce ccc cy Beee ees 28 
E. Hubschman & Sons, Inc.................0 00 e eee 36 
Hunt Rankin Leather Co............... 00. e cece eee eee 34 
C. D. Kepner Leather Co.......... Bi ataten were ira Sek aaa 5 
Goniprow Kid Company...................000ee eee cee ees 8 
Keystone Leather Co... .... 0... ccc cece ssc e eevee sccece 12 
Maurice D. Kaufherr Co................0 2c c cece eee eee 23 
A. C. Lawrence Leather Co............... cee eee eee 7 
CO ts adh okie eden rn eis enaeewes’s 43 
WeNaele G Price C6. <2. occ cccs ccsecwenesececiees 45 
Mitchell & Peirson, Inc... .............. 00 cece e eee eee 14 
rE NO. cs ice ccrceececnvedsennsdnuences 32 
New Castle Leather Co., Inc...............2.. 0.0 cee 10 
Northwestern Leather Co............... 0. ccc cece eee ees 40 
The Obie Leather Ce. oo ccc ccc ccc cc ccccnevcevoes 38 
Robertson Leather Co................. ccc cee cece eee e ees 11 
Cart Se GOO. ooo csv ccc csc is sain eddiotieevotoces 44 
CANE 55 als a sisi. oBab ckcuncevdannideqetad 30 
Geer SEO os... 6.15 905.6: 6f6 51500 do wo ies ic seis c vinwlancitincianete 4 
I isc oonk cc ncddesececsccssccccaseades 33 
Albert Trostei & Sons Co............... 0. ccc eee eee eee 21 
WII INE, Ceo ois once cece ec eedueclengeawecses 27 
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> >» Step by Step in 


Promising Pattern Themes for Coming Months 


‘ 

IK, the next season, women’s 

apparel will be markedly feminine. The continued 1830 

and 1890 dress design detail will be interpreted into bow- 

knots, fagotting and eyelet embroideries, also floral de- 

signs. The elaborate sleeve and cuff lines and the Eton 

collar and lacy Bertha dress design herald plain footwear 
as the next step forward. 

Plain footwear does not mean ordinary footwear, but 
the necessity of a correctly fitted shell with restrained lines 
and trims. This dress season just ahead has defined lines 
and an accepted follow-up of pattern which helps to paint 
a very clear picture for the footwear designers. 

Ribbon effects and stitched bandings, different collar 
proportions, metallic cordings in braided or tubular lines, 
tabs and buttoned back stampings with pearl and colored 
buttons as finishes are footwear themes for spring. 

Footwear will contrast and blend. Next season’s antici- 


pated dress colors, therefore, are listed for study. Only 


by giving careful attention to these trends can merchants 
choose coming shoe styles intelligently. 











]. Dark brown calf and suede com- 
bination featuring the higher throat 


line and wider ribbon lace, suit- 


able for walking in the lower cuban 
heel models. 











2. Medium brown kid with con- 
trasting lizard bandiegs. The third 
tone introduced by the piping 
allows a greater nity for 
matching and ding. 


3. Black suede pump with clever 
throat allowance and restraining 


banding. The intredaction of the 
off-black fuster allows a smart 
blend with many combinations. 


4. India brown kid laced with me- 
tallic cording which has an off- 
black brown cast—the effect is 
unusually pleasing and blends with 


all the darker browns. 


5. Alpaca and cotton mixture 

threaded through with linen. This 

fabric is used with dell calf or kid 

and promises much interest for 
town turns. 
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Styles for Spring << < 


By MADAME HAMILTON JEFFRIES 
Fashion Editor, Boot and Shoe Dectuclie 


K. the in-between season and continuance: 

Patou’s astrakan beige, a warm beige with a mauvish 
grey cast. The shoes may blend or contrast, such as a 
brown shoe that has a warm mauve undertone. 

Blue serge, alone or with red and gold embroideries or 
combined with black satin. Shoe, blue, black or russet. 

Dark blue, combined with white, grey or beige turquoise 
or coral, is also featured as a third contrast. Dark blue 
footwear, trimmed or plain. 

Black with white will continue in importance. Black or 
black and white shoes. 

Black with grey will follow through to summer. Black 
footwear, grey detail. 

Black and pink, also turquoise or beige. Patent leather 
pumps in seamless detail, black kid, calf or fabric. 


As the Palm Beach Season Comes: 
Mustard yellows, worn in color match with brown and 


{TURN To PAGE &1, pLEASE| 





6. This black kid with three toned 


grey trim is an unusual fitter. 
Scarcely visible to the eye the top 
line lifts to hug the vamp liné 


7. Stylish walking type to be worn 
with the tweed town suit or the 
tailleur. The base leather deter- 
mines the occasion as the pattern 
complements many daytime modes. 


8. The honspeschie detail taken 

from the 1830 base design is mod- 

emnized in this fashion correct 

pump. Here again the base mate- 
ria) decided the occasion. 





9. Clever town pump styled and 

detailed so as to complement any 

town or daytime suit and a smart 

pump to wear with the befurred 
coat suit. 





10. A volume town or spectator 
shoe in any of the browns, greens 
or blues or the new russet. An all- 
the-year round pattern changed by 
underlaying perforations. 
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> Shoes Styled to Sell 





What the Steady Increase in Sport 


q 
% omething of vital importance 
has been happening in men’s shoes during the past several sum- 
mers. The figures on the opposite page tell the story more clearly 
and concisely than words can tell it. It’s the steady increase in 
sales of sport shoes, particularly those of the so-called Spectator 
sport type. 

These figures were compiled by Claude Caradine, manager oi 
the shoe department of Oak Hall, the well known clothing and fur- 
nishings store operated by Henry Halle & Brother at Memphis. 
Tenn. The South naturally sells more sport shoes than other sec 
tions of the country. Percentages elsewhere would be smaller. 







































V 


In the panel at the 
left, top to bottom: 
All russet calf cus- 
tom last; wing tip 
model in brown 
calf; brown suede 
sport shoe with 
brown calf tip and 
quarter. 





Right hand panel: 
Tan blucher with 
brown wing tip and 
quarter; white buck 
sport shoe with 
black calf trim; golf 
shoe in dark brown 
calf with self saddle. 





v 


Wat is the real story back 


of this extraordinary growth in sales of men’s sport shoes? What 
does it mean to the retail shoe merchant and to the men’s shoe 
industry? In the opinion of Mr. Caradine it means nothing less 
than a made-to-order opportunity to get the men’s shoe business, 
or a large part of it, back on a two pair basis. 

Since high cut shoes for men passed practically out of the pic- 
ture, men have ceased to buy shoes by seasons. They have bought 
them when they needed them, regardless of season. And appar- 
ently a good many men didn’t need them very often, or at least 
managed to do without buying longer than they formerly did. 

As Mr. Caradine sees it, however, the steadily increasing inter- 
est in sport shoes is bringing back two definite seasons in men’s 
shoes. If you sell a man a pair of sports in June he certainly 
can’t wear them into November. 
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That Extra Pair 


Shoes Really Means to Merchants 


v 
SALES AT RETAIL 


Percentages showing growth of sports shoe business over a 
four-year period, compiled by the shoe department of Henry Halle 
& Brother, Memphis, Tenn. 


1927 
Tan Oxford Black Oxford Sport Oxford 


28% 6% 
24% 24% 
19% 42% 
23% 32% 
23% % 26% 


v 


Left hand panel, top 
to bottom: White 
sport shoe with 
brown calf trim; 
white with brown 
trim; white with 
dark brown trim. 





Right hand panel: 
Light weight model 
in all brown calf; 
all black calf oxford 
with rubber heel; 
black calf oxford 
with straight tip. 





Doce verve <s enensen-eeeen 
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1928 


Tan Oxford Black Oxford Sport Oxford 


37% 7% 
27% 
24% 
24% 
28% 


Black Oxford Sport Oxford 


40% 13% 
38% 
57% 


46% 
38%% 


Sport Oxford 






























































mart Spring 


fi 
W ith new tans and russets 
leathers coming into the style picture for the 
grown ups we see the younger children re- 
Black kid, calf or  fecting a preference for the newer color- 
patent with beige or ings. 
Splendid psf oom Perforations and serrated edges are shown 
first after winter in regulation types for both girls and boys, 
~ lasts remaining about the same except in the 
growing girls. The young miss who wears 
a three and a half is requiring a narrower 
swing on the toe line and a junior modern 
heel. On the peel oxfords the heel is shaped 
v out to resemble a Louis line. Some plain 
toe types are being shown in semi-luster 
lightweight calf. The newtoned elk used in 
men’s sport types is also being styled in boys 
lines. 
ae pepe e In checking over the Western territory we 
ultra by longer lace find there is still an acceptance of the broad 
to tie about the toe Jasts in boys shoes. The constant use 
ankle. This pattern 
will be smart in the | of sneakers during the summer months and 
newer russet tones. the full moccasin toe that allows for every 
sport has done much to keep the full toe last 
in the picture. 
Refined trims are very noticeable and by 
summer it is expected that mostly self toned 
v trims will be in the children’s style program. 
Last summer rubber soled footwear came tc 
the fore early and stayed right through the 
sie hottest months. New linings and backstay 
pod google = styles were introduced and tabs with locked 
child who desires an seams perforations and punched effects ran 
open type with ox- . ° 44: 
ford support, this P and down the line. For kiddies the 
number is very de- sandal was styled in all types of strappings 
eanen and bandings. The desire of the youth for 


v 


Left: Regulation ox- 
ford worn by boys 
and girls alike for 
school or daytime 
wear. Right: Clever 
little full - throated 
last which allows the 
junior modern to 
dance and walk with- 
out the cutting sen- 
sation of a tight 
vamp line. 
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Ideas in Footwear for Juniors 


v v V 


open effects cannot be stifled by fashion. Basic Patterns in Juvenile Shoes That Promise 
Demand is the item that must be reckoned ; . 
with and airy summer footwear will be what Popularity and Profits for the Months Ahead 
will sell to the American boy and girl. 

By close cooperation the calf and kid 
houses have matched pastel colors so that 
the vamps and quarters may introduce two 
different base leathers of the same tone for 
the one shoe. This practice will enable fac- 
tories to use up surplus stock and in no way 
detract from the shoe or its making. In the 
cases of spectator and vacation shoes with 
punched detail this practice may prove very Two strap patent 
profitable for the manufacturer of volume daytime type made 

over a_ suggested 

footwear. square toed last. A 

As the summer time grows nearer it is practical number 


uae : ‘ hich adapts itself 
anticipated that the sandal business will show e yy _ 


a marked increase. 


Left: Very popular 
Blucher oxford type 
in black and dark 
brown. Right: The 
youth who imitates 
his father chooses 
this type shoe for 
spring sports. A 
moccasin pattern 
with rubber or com- 
position soles. 


v 


Left: Wing tip ox- 
ford pattern, with 
plenty of pinking and 
an abundance of per- 
forations. Right: 
Fancy tongue pattern, 
bravely patterned to 
produce an effect of 
swagger smartness. 


v 
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When Will the Dam Burst? 


OU can dam up consumption just so long—then it 

bursts its bounds. You can store up money in 
banks earning less than 24% per cent interest just so 
long—then it ventures forth. Consumption demand 
and money demand must soon seek spending-expres- 
sion. 

We have had a year of disillusion. Last Winter the 
public thought it was smart to be thrifty and the old 
wardrobe took the place of the shoe store. This hot 
Summer, it was wisdom to be cool and fashion wilted 
in sunlight. This Fall it is good caution to get the 
most for your money—to buy what is standardized 
and right and we find expression of it in more blacks 
and more utility types. But the American public, after 
going through these various experiences of limiting 
footwear and dress expression, will be in no mood to 
continue this farce of false dress economy into Spring, 
1931. 


A, Mn, Mn, 


Rewards of Adversity 


ELIEVE it or not—doctors have discovered: “In 
times of stress delicate health seems to disappear 
and mankind finds it cannot afford to be sick.” Do you 
know that on the average, the doctors of this country 
are doing 50 per cent of the business of a year ago. In 
secret some doctors will tell you that 98 per cent of all 
illnesses will cure themselves in time and with common 
sense. : 

If health is so much a matter of the mind, maybe we 
are finding many people who have no time to nurse an 
imaginary illness. 

Imagine a government giving its employees thirty 
days’ sick leave. It almost implies a premium of days- 
off for actual or alibi illnesses. We will have less talk 
of days off for colds and “what-not” this Fall and 
Winter. 

In conclusion—believe it. or not—another strange 
commentary noted this year is the fact that the casket 
makers find that even death itself decreases. 

There are some rewards of adversity. Lessons 
learned now may increase future prosperity. 


Sheltered Jobs Increase 


HERE are millions of people in this country who 
have not been affected in salaries or budgets in 
1930—neither will they. They are in sheltered jobs 
and today are able to get more value per dollar spent. 
Recently we had occasion to be in Washington and 
to study at first hand that great salary static group of 
employees who think they are conferring a favor upon 
our government by working from nine to four thirty, 
with thirty days’ vacation and thirty days’ sick leave. 
We are going to watch, with a great deal of inter- 
est, the combined census figures that will in all prob- 
ability show us that for every two people at work in 
industry and on the farm, there is one person em- 
ployed in city, state and governmental work. These 
static millions may enjoy ‘a less salary per diem but 
year-in-and-year-out for actual work accomplished, 
they average higher pay than workers in industry. 
We noted in Washington quite as much grumbling 
and mumbling over “this depression” and it was voiced 
in shops and stores—proving that depression talk is 
contagious. 
A A 





Ask Me Another 


—When will good old times come back 
again? 

—Never, let us hope. 

—Why do you say that? 

—hecause good old times never come back. 
Each period of prosperity is built on new 
ideas, new processes, new needs, new 
successes. 

—What will these new things bring about 
then? 

—They'll bring about good new times. 

—And where are good new times? 

—Just around the corner, my son. 


Zot 6 TER 


President. 
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Tom-Thumb Golf Again 


LD Colonel Oof Shinn of Texas, points a solu- 
tion to the present economic situation. He says: 
“Espouse some cause, champion some principle. 
Adopt the platform, ‘A Golf Course On Every Va- 
cant Lot.’ That’lt give the people something to do 
while they’re doing nothing. They'll get out in the 
open at night and become interested in the stars (those 
in the sky), which will lead to a study of astronomy 
and philosophy. Then they will buy books; and that 
will help business. It will necessitate an increase in 
paper production and a consequent increase in em- 
ployment. This, in turn, means the timber dealers 
must increase production, and that will require more 
workers. 

“All of these workers will have money to spend, and 
thus more goods will be bought, which, as a conse- 
quence, will require other manufacturers to increase 
production and employ more workers, thereby further 
stimulating buying. As a result, therefore, you will 
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start the ball of prosperity rolling into the laps of the 
people merely by promoting and sponsoring a big, red- 
hot golf idea. You will become the up-and-at-’em- 
man of the hour, the country’s broadminded hero, and 
then you'll be rewarded, too—perhaps, maybe.”’ 


i, Me. de, 


What Speeds Revision ? 


NDUSTRY has so much misunderstanding of the 

function of the Tariff Commission, that we have 
found it advisable on our part to pay a visit to the 
Tariff Commission and to ascertain the order of in- 
vestigation. The old Tariff Commission was a creak- 
ing old vehicle of revision for in its eight years of 
existence, it solved approximately thirty major ques- 
tions and considered its work well done. 

The new Tariff Commission starts with a very def- 
inite purpose to expedite tariff investigations. Natu- 
rally the shoe trade with five items out of thirty-five 
on the list, is exceedingly interested in the Tariff 
Commission calendar. 

We found by contact with the commissioners that 
the shoe, pigskin and reptile leather schedules are al- 
ready in process of investigation. We also found, 
miracle of miracles, that thirteen of the thirty-five 
commodities ordered investigated by the Senate under 
the flexible tariff provision, will have definite hearings 
during the month of November. That’s speed for a 
semi-judicial body of men engaged in the very com- 
plicated business of studying the foreign production 
schedules in relation to domestic costs. 

We had some fears that the subject of tariff re- 
vision of shoe items would be delayed and deferred for 
months and possibly years. We now have some as- 
surance of an early decision—perhaps within three to 
six months. Certainly, it is the temper of the new 
Tariff Commission to expedite consideration of the 
schedules ordered by the Senate. Certainly, it is good 
news for an industry. 

Advocates of the present schedules as well as those 
people of the trade interested in importations will be 
given early opportunity to present their cases before 
the Tariff Commission and we hope the final decisions 
will be made prior to the shoe needs for next spring 
and summer. 
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Quit Killing Business; Start 


It Isn't BUYING POWER This Country Lacks; 
I's SELLING POWER 


By JOHN T. FLYNN 


What becomes of all the 


money when business gets bad? 

_ “T am sure,” a business man said to the editor of 
Boor AND SHOE Recorper, “that if we could know 
just how much money there is in the country now we 
would find it is not less than we had last year when 
business was booming. If that is so, then where is it? 
Who has it? What are they doing with it? And 
why is it not at work? 

The answer to that question is worth following. 
First of all, we don’t have to guess about the amount 
of money in the country. I have looked it up for two 
corresponding days in 1929 and 1930. The strange 


thing about it is that there WAS MORE MONEY 
ON AUGUST 25TH OF THIS YEAR THAN ON 
AUGUST 25TH, 1929. 

Now, then, if that is so why have we got a de- 
pression? 

To get the answer to that question we must re- 
member that we do not do business with money. We 
do business with purchasing power. We use money 
like we use the chips in a poker game. It serves as 
counters in that great game of buying and selling. 
Money is just the representative of purchasing power. 
A single dollar bill which represents my purchasing 
power today will be used by some other man to rep- 

resent his purchasing power 
tomorrow. The amount of 
money in the country is gen- 
erally something more than 
$4,000,000,000. But the pur- 
chasing power of the country 


in a year is nearly 23 times 


—that’s the value of the 

newspaper and magazine 

space used to advertise 
depression. 
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Selling Business VY 


that much. 
to take part in about 23 transactions to keep up with 
our business. Every week-end about a billion dollars 
is drawn out of the banks to pay the salaries and 
wages of our working people. They take it home, 
spend it at the grocery, the dry goods store, the 
movies, the installments on the piano, the vacuum 
cleaner, the radio and the car. By Monday or Tues- 
day practically all that money is back in the bank again. 


In the course of a year every dollar has 


Nw what meaning has all 
this for the average business man and particularly, for 
the average merchant? If you don’t mind following 
a few figures you will see very soon how nearly all 
this touches on your own business. 

The first thing that is apparent is that 
we do business, not with money, but with 
purchasing power. And so 
this merely shifts the question 
of our business 
friend a little 


—“W hat becomes of 
purchasing power when 
business is bad?” 
But first, what is our own pur- 
chasing power ? 

Fortunately, we have some facts about it 
just assembled by the National Bureau of 
Economic Research and published in a book by Dr. 
Wilford I. King. He has computed our income for 

1929 at 89 billion dollars. 

That huge amount of money is the sum which the 
people of this country have to spend each year. It is 
the measure of their purchasing power. Will our na- 
tional income—that is, our purchasing power—be as 
great this year as last? We may guess by what hap- 
pened in other depressions. We had a depression in 
1924 and one in 1927. They were, of course, not so 
long as this one, but they were deeper, particularly the 

last. Did our national income decline in 

those years? It did not. It increased three 

billion dollars in 1924 over 1923 and in- 

creased two and a half billion in 1927 over 
1920, 

Tt is not at all 
impossible, when 
all the facts are 
known, that our 


<3 | 
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national income in 
1930 will be some- 
thing more than in 
1929. It is almost 
certain it will not be 
any less. If that is 
so then our purchas- 
ing power, as well as 
our actual money, is 
as great this year as 


—and this, the value of 
space used to advertise 
goods! 


last. What then has become of it? Why is it not be- 
ing used? What is being done with it? 

The falling off in sales is attributed to unemploy- 
ment. With 2,500,000 people out of work the country 
has lost the purchasing power of these people, because 
they have lost their income. How much purchasing 
power has this country lost because of unemployment ? 
How much in- 
come have 
those 2,500,000 
people lost? 
Well, first of 
all, all of those 
2,500,000 un- 
employed did 
not pass into 
unemployme n t 
this year. At 
least 1,500,000 
of them were 
out of work 
last year. Even 
in periods of 
prosperity that 
many people 
are always out 
of work—contributing nothing to the national income. 
The excess unemployment attributable wholly to the 
depression cannot therefore be more than 1,000,000 
persons. Some critics sneer at this figure as if it were 
a very small one. It is very considerable. To know 
how much purchasing power is lost by the depression 


[TURN TO PAGE 81, PLEASE] 
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erp arenes 


There’s more money than 
ever. But where’s it 
gone to? 














IWANT TO KNOW. . ~ 


PACE S WITIH FICTION FLAVOR 


IT WAS AT ONE TIME THOUGHT 
UNLUCKY TO PUT ON THE LEFT SHOE 
pe RE THE RIGHT, OR TO PuT 
HER. SHOS ON “THE WRONG FOoT. 
a IS SAID THAT AucusTUS 
CAESAR WAS NEARLY ASSASSINATED 
BY A MUTINY ONE DAY WHEN HE 
PuT oN HIS LEFT SHOE FIRST 


SCOTLAND AND ELSEWHERE, TO THROW 

AN OLB SHOE,OR SEVERAL “SHOES AT THE BRIDE 
ANB GROOM WHEN THEY QUIT THE BRIDE 5 HOME, @ 
AFTER THE WEDDING BREAKFAST OR WHEN THEY ’ # 
GO TO CHURCH TO GET MARRIED, SOME THINK 
THIS REPRESENTS AN ASSAULT AND REFERS 

TO THE ANCIENT NOTION THAT THE BRIDEGROO/Y 
CARRIED OFF THE BRIDE wiTH FORCE AND 
VIOLENCE. 


AMONG THE ANCIENT NORSEMEN, 
WHEN A MAN ADOPTED A SON, 
THE PERSON ADOPTED PUT of 
THE SHOES OF THE ADOPTER. 


4> 
eh 
\ i 
/ t” ¢ 


SANT CRISPIN AND HS 

BROTHER. ARE THE PATRON t 

SAINTS OF SHOEMAKERS THE BS 

WwORLdS OVER. AN ANGEL IS fay 

SAIb To HAVE KEPT THEM LOY “*s = 
SUPPLIED witH FREE LEATHER = 


RESULT... comBLerR. comPLEX To AN INDUS TRY EVER siNCE 
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wevOYED 
¢ Business; Start 


Selling Business 


[CONTINUED FROM PAGE 63] 


we must know how much income this 
extra million of unemployed has lost. 

The average income of every em- 
ployee {n the country is $1,928. But 
as this includes high salaried as well 
as low salaried, white collar as well as 
hand laborers and as the greater part 
of unemployment is among the workers 
whose average income is only $750, a 
smaller figure than 1,928 must be 
adopted. As nearly as I can figure 
the proportion of unemployed is about 
two-third “labor” and one-third white 
collar workers, On this basis the yearly 
income of all the extra unemployed 
would be about one billion dollars. 

If all these persons were working 
would they spend that much? Of 
course not, because they would also 
save something. Moreover, now that 
they are qut of work they are not 
wholly without purchasing power. They 
have savings accounts and experience 
teaches that the unemployed always 
draw on their savings for the neces- 
saries of life. 

To this must be added the losses of 
those whose salaries have been reduced. 
There is no way of establishing that 
save by guess. The Bureau of Labor 
reports that it has found salary re- 
duction in 317 plants involving 54,000 
workers. This is certainly a very small 
number and against it myst be placed 
actual salary increases in 80 plants in- 
volving 10,000 workers. As a matter 
of fact, if we will put all salary and 
wages lost through unemployment to- 
gether and deduct from them salary 
raises and savings and other accounts 
drawn on for necessaries, we will find 
that the loss in purchasing power of 
employed people does not exceed $1,500,- 
000,000. This is a large sum, but is 
not so enormous when spread out over 
the entire United States. 

- What about the losses by that portion 
of the population not included in the 
employed—the employing class? They 
will not be so great this year as last. 
Remember the great losses of the mar- 
ket were suffered last year, not this 
year. They affected last year’s income, 
not this year’s. As a matter of fact, 
very large profits will have actually 
been made in the market this year— 
the kind that do not vanish. 

If the great losses in purchasing 
power that hurt business do not come 
from unemployment, where do they 
come from? And that brings us to a 
most important fact for every man 
who has anything to sell. For he wants 
to know why people are not buying, 
and who the people are. 

Well, I have asserted there are no 
losses in ene ower. The loss 
is in the WILL T Buy. And that 
is found, chiefly, not among the extra 
million people thrown out of work, but 
among the 47,500,000 who are still at 
work. And this brings us to the nub of 
the whole matter. 

I have said our national income is 
$89,000,000,000 in spite of our unem- 
ployment. But do our people spend all 
of their income? iy most certainly 
do not. They save a large part of it. 
The Department of Commerce estimates 
the savings of 1928 as follows: 
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Savings banks 

Life insurance 

Building and loan asso- 
ciations 

Postal savings 

New capital issues 

Surplus increase 


$2,400,000,000 
2,000,000,000 


800,000,000 
5,000,000 
8,050,000,000 
2,335,000,000 


$15,590,000,000 

There are many other kinds of sav- 
ings, fraternal organizations, real es- 
tate mortgage investments, private in- 
vestments, individual home purchases, 
which must account for another billion. 
At least we can say that the savings of 
the country ordinarily run to at least 
$16,000,000,000. 

Last year under the spur of the ex- 
cessive buoyancy of the times before 
the crash people spent more and saved 
less. Savings bank savings amounted 
to NOTHING. The people actually 
drew out of the savings banks over 
$200,000,000 more than they put in. 
But this year they have gone back to 
saving. Savings bank deposits have in- 
creased heavily. Insurance has in- 
creased heavily. Building and loan as- 
sociations assets have increased heav- 
ily. And we will find that corporations 
have actually increased surplus assets, 
even many of those which have passed 
their dividends. 

While our purchasing power is as 
great, we have suffered from a paraly- 
sis of that power. Those who possess 
the purchasing power have lost the will 
to purchase. And instead, they have 
routed their purchasing power into sav- 
ings of all kinds. 

And why? Because they became af- 
flicted by excessive caution because of 
all the depression propaganda distrib- 
uted in the last year, AND BECAUSE 
THE MERCHANTS OF THE COUN- 
TRY QUIT. 

In 1927 all the advertising in news- 
papers and periodicals cost $1,030,220,- 
019. And all to put the people in a 
frame of mind to buy. If business had 
to pay for the space used by news- 
papers and periodicals advertising the 
depression in the last year it would be 
TEN BILLION DOLLARS. And at 
the same time merchants and manufac- 
turers literally quit trying to sell. 

But what would have been the use, 
asks someone. Well, a lot of people 
have more money this year than last. 
Here are some corporations in almost 
every line of business. I give their 
names and the per cent increase in 
net earnings this year over last in the 
first six months. Air Reduction, 5.6; 
Allis-Chalmers, 8; American Machine 
& Foundry, 33.8; American Tel. & Tel., 
2.0; Bangor & Aroostook R. R., 42; 
Best & Co., 14.6; Caterpillar Tractor, 
6.5; Coca-Cola, 10.7; Colgate-Palm- 
olive-Peet, 19; Consol. Film Industries, 
7; Continental Oil (Del.), 20.2; Gen- 
eral Foods, 8.0; Hershey Chocolate, 
0.7; Int’l Business Mach., 13.7; Para- 
mount Publix, 64; United Gas Improve- 
ment, 22.1; Wrigley (Wm.), Jr., 8.6; 
National Dairy Prod., 69.5. And there 
were many more. 

What happened to your business? 
Did you increase your earnings or did 
you quit? When prohibition came 
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breweries began making near-beer. 
But every brewer said, “Nobody will 
drink this stuff.” They made it, but 
did not try to sell it. And of course 
no one drank their beer and one by one 
the breweries closed. One brewer— 
Trommers—said: “If we are going to 
make near-beer we are going to try to 
sell it.” So they. proceeded to advertise 
it as enthusiastically as Shlitz adver- 
tised the beer “that made Milwaukee 
famous.” And they sold twice as much 
near-beer as they ever sold real beer 
before prohibition. 

Let us stop talking about “loss of 
purchasing power.” It’s time we 
talked about loss of SELLING 
POWER! 


Step by Step in Styles 
for Spring 


[CONTINUED FROM PAGE 55] 


off whites, such as eggshell. One color 
brown or beige with brown accents. 

Pistachio green, worn with beige and 
chestnut combinations, wool, cotton, 
silk, brown for street shoes, beige for 
casual. 

Astrakan beige. Matching harmo- 
nies, wools and silks. Exact match in 
footwear or chocolate brown contrast. 

All white with white stockings and 
footwear. All fabrics. 

Red and white. White accessories 
and either white or red pumps. Silks 
and wools. 

Grey, red and white. White or com- 
bination or decided contrast of black 
Silks. 

White with dark hue. All white or all 
blue or either trimmed. Also russet. 
All fabrics. 

Strawberry bisque. White or egg- 
shell, white stockings featured with 
white footwear. Wools, silks and cot- 
tons. 

White with grey and black. Sports- 
wear features. All white footwear. 

Black with white. Continues into 
summer. The black or black and white 
combination footwear is featured. 

Black with grey is a high-style note. 
Black pumps or combination step-ins. 

Black with pink, blue or beige. Seam- 
less pumps in black patent calf or kid. 

The patent pump will be high style 
worn with the black, cinnamon or sand 
stocking. For town and daytime wear 
calf in tailored stylings with cuban or 
leather heel will be most important to 
wear with the lightweight tweeds and 
madiana weaves featured by Rodier for 
the summer fashions and should go into 
volume acceptance. 

Kid in beige and putty with a tinge 
of mauvish taupe, also brown, is the 
smart complement for the citron color- 
ings in silks, cottons and some of the 
lacy wools. It is anticipated that kid 
will be used a great deal more for re- 
sort wear this summer because of the 
unsatisfactory returns on some of the 
fabric footwear. Beside the regulation 
lines of other seasons, novelty flannels, 
ducking and cotton, silk and llama wool 
weaves. Grosgrains in plain and color- 
ful effects are in the market. 

It is anticipated that the pump with 
detachable trims will be outstanding, 
the step-in second and the continuance 
of the two-eyelet tie third. The fa- 
vorite strap is necessarily in the pic- 
ture but it will not assume as much 
importance as heretofore. Russet tan 
is to be worn with tweeds. 





Intriguing Is This Newest Merchandising Conception 
—a Fashion Composit for All Daytime Occasions 














Tus versatile trinity in simulated pattern types——identical material assembly, trim, etc. 
—the ensemble en suite—presents an enviable acquisition to the most fastidious shoe 
wardrobe—it simplifies and completely covers the budget for all daytime occasions— 
elaborately yet economically. 


Whether the morning stroll, the promenade, the luncheon, informal party or tea— 
whether hostess or guest at the many occasions of the day—each calls for a display of dis- 
tinctive grace and elegance in footwear to which this idea affords correct adaptation. 


Just visualize a window trim made up exclusively of only two or three of these com- 
posit sets—a pair each of pump, strap and oxford in like material combination adapted 
to a popular ensemble—appropriately placarded and priced at $22.50 up for the three- 
pair set. The effect is magical as an incentive to interest and appeal. 


A cordial invitation is extended to view our extensive showing of these new creations pre- 
sented by our salesmen during October. 

















for Women for Women 


Pitter | Pe digo lake Shoe (90. Fine’ Foortear 


Saint Louis, Missouri 





». Boot AND SHOE RECORDER 
combining THE SHOE RETAILER, Oct. 11, 1936. 





NATIONAL NEWS 


SATURDAY, OCTOBER 11, 1930 


EVERY WEEK 








To Consider New 
Ways of Approach 


in Salesmanship 


Most Vital Problem in Modern 
Merchandising, Northwest- 
ern President Believes 


Des Moings, Iowa (UTPS)—Officers 
of the Northwestern Shoe Retailers’ 
Association, together with the officers 
of the traveling men’s auxiliary, met in 
Des Moines Sept. 29 to plan the pro- 
gram for the association convention to 
be held in Des Moines Feb. 9, 10 and 
11, 1931. 

“Problems of modern merchandising 
will be the chief topics of discussion,” 
declared Ira L. Welch of Atlantic, pres- 
ident of the Northwestern association. 
“New approaches in salesmanship, I 
consider among the most vital of these, 
whereas turnover and style were for- 
merly our major topics. In this rest- 
less age, a half dozen girls may come 
into the store to look at shoes for a 
of them. Every pair tried on 
greeted with remarks: ‘Oh, I don’t like 
that, let’s try somewhere else.’ We 
almost have to get a girl into an air- 
plane to get her to pause long enough 
to have a pair of shoes fitted.” 

Besides Mr. Welch, the officers pre- 
sent were: H. S. McIntyre of Minne- 
apolis, secretary; T. Frank Jaques of 
Des Moines, vice-president; and Wil- 
liam Gernes of Ames, Iowa, director. 
The Northwestern association which 
was formed two years ago in Des 
Moines includes North and South 
Dakota, Montana, Minnesota, Iowa and 
western Wisconsin. Meetings are held 
alternately in the Twin Cities and in 
Des. Moines. 

The officers of the traveling men’s 
auxiliary who. attended were O. R. 
Blechinger of Des Moines, president; 
J. E. William Prescott of Des Moines, 
secretary; and O. E. Hamilton of Des 
Moines, vice-president. 


Keizer Made Manager 


ROCHESTER, N. Y. (UTPS)—B. For- 
man Company, downtown women’s spe- 
cialty store, last week named George 
Keizer, formerly of the Best Company 
of New York City, buyer for -its shoe 





department. 
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Propose Trade Cooperation Plan 


Industrial Improvement Purpose of Meetings of Shoe Manu- 
facturers and Tanners with Massachusetts 
Industrial Commission 


Boston, Mass.—The appointment of 
two committees, one representing the 
shoe manufacturers of Massachusetts 
and the other representing the tanners, 
both to cooperate with the Massachu- 
setts Industrial Commission, seems 
likely as the result of recent meetings 
of that commission, participated in by 
the two industries in question. This 
commission, appointed by Governor 
Frank G. Allen, to aid in a movement 
to bring new industries within the 
boundaries of the commonwealth, has 
broadened its scope to include advisory 
assistance to already established indus- 
tries. 

Governor Allen, himself a tanner, 
attended the meeting of the tanning 
group held Oct. 2, at which some of 
the ills of that industry were discussed. 
Willis R. Fisher, president of the A. C. 
Lawrence Leather Co., believes that the 
industry is hampered by inequitable 
freight rates and is put to some incon- 
venience by the State law governing 
the employment of women, particularly 
in the patent leather end of the game, 
where weather is very much a factor. 
Another speaker, W. F. Rathbun, of 





Tanners’ Annual Meeting 
Program 


New York—The Tanners’ Council has 
made its first announcement of plans 
for its annual meeting program, to be 
held at Hotel Statler, Buffalo, on Thurs- 
day and Friday, October 23 and 24. 


President Moffat, in a letter to the 
members of the Council, said: 

“There will be no golf and no out- 
side diversions at this meeting. The 
groups producing leather of all types 
will have opportunity to meet and dis- 
cuss their particular interests without 
any outside interference. This is the 
expressed desire of many representa- 
tive producers and excellent accommo- 
dations for all such meetings and dis- 
cussions have been provided.” 
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the Norfolk Japannery, Canton, Mass., 
argued that wages are too high, and 
that the overhead costs of many tan- 
ners are also too high. Elmer E. Chain, 
a Peabody tanner, suggested the ap- 
pointment of a “czar” for the indus- 
try, to supervise things as Mr. Hays 
does for the motion picture indus- 
try. To T. F. Anderson, representing 
the New England Shoe and Leather 
Association, working in cooperation 
with Charles H. Egli, of the Massachu- 
setts Leather Manufacturers’ Associa- 
tion, goes the credit for the idea that 
the problems to be solved could best be 
handled by the committees of the two 
industries meeting at regular intervals 
with the commission. 

Governor Allen, at one point in the 
discussion, took the floor and argued 
against any move which would tend to 
reduce wages in either the shoe or 
leather industry. He felt, he said, that 
the tanning industry should work out 
its own salvation without recourse to 
artificial aid from sources outside the 
industry. Fundamental policies were 
outlined by the Governor. 


Committees Named to 
Attend Style Conference 


Boston, Mass.—-Secretary Thomas F. 
Anderson of the New England Shoe & 
Leather Association, announces that 
the following men have been chosen to 
represent the association at the Allied 
Styles Conference, to be held in New 
York, Oct. 14 and 15: 

Albert N. Blake of Watson Shoes, 
Inc., chairman; Everett Bradley of the 
Bradley-Goodrich Co.; Charles T. Heald 
of the Stetson Shoe Co.; Frank M. 
Bohr of Dyer & Hall; A. H. Vogel, Jr., 
of Pfister & Vogel, and Marie Finnerty 
of Sarra & Tucker. 

The National Shoe Wholesalers’ As- 
sociation will be represented by Elkan 
R. Myers of D. Myers & Son, Balti- 
more, chairman; Walter P. Ela of the 

A. Goodnow Shoe Co. of Boston, 
and Harry D. Hurd of the Hurd Shoe 
Co. of Utica, N. Y 





Notice who wear them! 


The Executive 


WEARS UNITED CUSHION 
HEELS 
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PRESTIGE... 


on the finest shoes 


This modern heel appeals 
to the wide-awake man of 
business. Its scientific core 
construction and clean un- 
broken style lines mean 
even aise to the well- 
dressed man of affairs than 


its extraordinary service. 


CUSHION 
HEEL 


United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 
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WHERE TO BUY 


Men’s Shoes 





Te 


mOMEST ALL 


87 IN-STOCK STYLES FOR MEN 
11 IN-STOCK STYLES FOR BOYS 


EMERSON SHOE MFG. CO. 
ROCKLAND, MASS. 
WRITE TODAY FOR CATALOGUE 


aa 
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BROCKTON esas 





NETTLETON 
Shoes of Worth 


A. BE. NETTLETON CO. 
President 











Manufacturers of 
MEN’S FINE 
SHOES 


Brockton, Mass. 























Marshall Field Reaches Out 





branch store in Evanston, Ill. 


The present tendency of big metropolitan stores to reach out into suburban areas 

for business was strikingly illustrated in the opening by Matshall-Field & Co. of a 

Illustration shows the beautiful and artistic women’s 
department. 








Wm. H. Block Co. Adds Shoe 
Department 


INDIANAPOLIS, IND. (UTPS)—The 
Wm. H. Block Company has added 
men’s shoes as another unit to their 
men’s furnishings department. The 
new department was officially opened 
on Saturday, Sept. 27. Three lines, 
Emerson, Friendly Five and Florsheim 
footwear will be carried in stock in a 
variety of styles and sizes. Harry 
Pock, manager of the men’s depart- 
ment, will be manager of the new 
shoe section of the store. The equip- 
ment is of modern design and use. The 
three lines, each in a separate price 
class, were selected after three months’ 
study of the shoe market, officials of 
the company said. With the addition 
of the department, the store claims to 
be able to provide a complete outfitting 
of clothing for men. 





Information Requested 


The Boot and Shoe Recorder has been 
requested by Miss O. M. Johnson, 
assistant manager of the National Shoe 
Retailers Association, of 8 South Michi- 
gan Avenue, Chicago, to locate Irving 
Lamet, a shoe traveler, and to ask him 
to please communicate with her in re- 
gard to his claim for a railroad refund. 
Thus far we have been unsuccessful in 
finding Mr. Lamet. If any friend or 
acquaintance, knowing his present ad- 
dress, should read this, he will be doing 
a real service by communicating with 
Mr. Lamet or by forwarding Mr. La- 


met’s address to Miss Johnson. 

















Savannah Association 
Discusses Shoe Sizes 


SAVANNAH, Ga. (UTPS)—Following 
a suspension of three months during 
the summer, the first fall meeting of 
the Savannah Shoe Trades Association 
was held at the Hotel Savannah last 
week, at which there was considerable 
discussion about the increased number 
of shoe sizes which are being placed 
on the market by some manufacturers. 
While it was the general opinion that 
added numbers will not improve the 
shoe situation any, no definite action 
was taken by the association. It is 
expected that the discussion will be con- 
tinued, probably at the next monthly 
meeting. Mark Silvers, the president, 
presided. Following the dinner and 
discussions, the members enjoyed a 
musical and novelty dancing program. 


Fall Business Better 


Stockton, Cat. (UTPS)—Fall finds 
the Stockton public favoring kidskins, 
reptiles, satins, and suedes in about 
that order, with local business condi- 
tions markedly better than for two 
years past. 

The Peacock Shoe Shop chain _has 
opened its Stockton store at 240 East 
Main Street, in the Fox Theatre Build- 
ry og line being priced at from $10.50 
to , 


Collapsible Shoe Carton 
New YorK—The S. & W. Paper Box 


Company of New York has announced 
the invention of a collapsible set-up 
shoe carton which is being placed on 
the market. This carton, according to 
the inventors, has a number of novel 
and interesting features. Among these 
is the fact that color printing and 
lithographing can be done directly on 
the collapsed box. 
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CLASSIC 


SHOE FOR MEN 


No. 8888—“THE SWAGGER”—Imported Black Scotch Grain with Black Calfskin 
Saddle—7/11, B; 6/11, C and D 


1 The “Swagger”’ is the right style for cool, snappy Fall and Winter weather. Its long, graceful 
lines have that broguish accent so popular with young men. 


This number is typical of the style appeal of ‘““CLASSICS’’—our finer shoes for men—the eight 
dollar retailers which are in stock, ready for quick shipment. 


1 Write for Catalog; Wire for Salesman. 


Peleus - - - - ST, LOUIS 


Branch of International Shoe Co. 
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WHERE TO BUY 
Men’s Shoes 





“A MAN’S DECISION” 


THE 


Old 
Colony 
Shee Co, 
Brockton, 
Mass. 


SHOE 


Beston—183 Essex Street 
N. ¥.—915-917 Marbridge Bldg. 











APS Pee ee, 


WHERE TO BUY 


Women’s Shoes 





Ultra-Smart Sandals 
Complete color 


combinations 


BIARRITZ SANDALS, INC. : 


33 West 27th St. New York 




















| ol 


WHERE TO BUY 


Shoe Forms 


for Shoes and Hosiery 


made of white, 
transparent or colored 


FAIRYLITE 
me. Auburn, N. Y. 


WHERE TO BUY 


Storé Fixtures 


NEW GOODWIN CATALOG 


STORE FIXTURES 
ORE INSTALLATION 








Light and Life Make Folks Look 








The juvenile figures in this artistic display by the children’s department of Powers 
Mercantile Co., Minneapolis, attract instant attention and focus an added interest 
on the shoes. 








Finer But Plainer Shoes 
Kansas City, Mo. (UTPS)—While 


the question of proper fitting is being 
stressed more and more all the time, 
the tendency this season is to finer 
but plainer shoes, according to R. M. 
Laudon, manager of Laird Schober & 
Company. : 

This desire for higher type shoes is 
met with more conservative styles than 
a season or two ago, when almost the 
ultimate in fantastic combinations was 
reached. Mr .Laudon finds that step-in 
pumps and two or three-eyelet ties are 
finding quite a response, while the 16/8 
Spanish type heel is favored. For 
afternoon wear the 18/8, 19/8 and 
20/8 heels are called for frequently, and 
the general trend is to medium heels. 

In the Laird Schober shop Mr. 
Laudon finds that the calls for black 
shoes are about 70 per cent, for browns 
about 25 per cent, and the remaining 
five per cent are for fancies. Brown is 
a very good color this fall, and the pre- 
dominating shades are rich, dark tones, 
although there are also some good beige 
shades being sold. 

Mr. Laudon is featuring black satin 
and mat kid. 





Carlos Reese Heads St. 
Louis Association 


St. Louis—At a meeting of the St. 
Louis Shoe Manufacturers and Whole- 
salers Association held September 27th, 
the resignation of C. A. More as presi- 
dent was read and accepted. Carlos 
Reese, of Roberts, Johnson & Rand Shoe 
Co., wha was first vice-president, suc- 
ceeds Mr. More as president. 

It was also decided at this meeting 
that the Wabash Railroad will. be the 
official railroad for the St. Louis shoe 
manufacturers and wholesalers who plan 
to go to the National convention in De- 
troit in January. A special train will 
leave St. Louis, January 3d, at 6:15 p.m. 











San Francisco Business 
Improving 


SAN FRANCISCO, CAL, (UTPS)—Lo- 
cal shoe men are already experiencing 
the expected increase of sales of wo- 
men’s autumn shoes due to the new 
fashion idea of contrasting footwear, 
along with the rest of the accessories, 
with the color of the costume, making 
it an easy matter to sell two or three 
pairs of shoes with each outfit. In 
fact, several of the stores have care- 
fully coached the salesmen to show, 
first, the desirability of having multiple 
pairs with the outfit in which the cus- 
tomer is dressed at the time, demon- 
strating how the slim lines and smart 
simplicity of the new shoes almost de- 
mand several pairs. Then, the sale 
made, comes the time to stress the im- 
portance of likewise completing what- 
ever other outfits the customer has. 

Suede, calf, kid; with reptile trims 
on both the calf and kid, seem to be the 
favorites in the order given. 

For the popular tweed business dress 
or suit, the salesmen recommend dark 
green ard also brown oxfords, as one 
example of this sales idea. For after- 
noon wear, the new strapped pumps, 
distinguished by the strap placed well 
down on the instep, seems to be very 
well liked. 


Adds Shoe Department 


SACRAMENTO, CAL. (UTPS) — The 
newly remodeled and enlarged Hotel 
Senator Women’s Shoppe, now occupy- 
ing a large portion of the street floor 
ot the famed Hotel Senator, Sacra- 
mento, at Twelfth and L Streets, has 
just added a shoe and hosiery depart- 
ment. The remodeled store, including 
the new shoe department, presents a 
very attractive aspect, with green as 
the dominant color in the decorative 
scheme. The walls are of green and 
beige, and the carpet and draperies are 
green. The furniture is walnut and 
the display windows are also finished 
in walnut. 
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: Brilliant red Flexlume neon 
penetrates up and down the street 
for blocks. 


Where to buy “Smith Smart Shoes” 

is clearly shown by this display of 

raised glass letters, illuminated from 
within. 

Right: This dealer’s Flexlume also 

utilizes the clearness of raised glass 
i letters. 


Below: Raised glass letters enhanced 
at night by a colorful border of red, 
blue, green or other colors of Flex- 
lume neon is a favorite with many 
prominent advertisers. 


NEON TUBE . 


- RAISED GLASS LETTER . . 


Boot AND SHOE RECORDER 
combining THE SHOE RETAILER, Oct. 11, 1930 


your business for a constant stream of prospective 


customers... 


to remind old patrons to “come 
here to buy,” nothing is so continuously 
and economically effective as a brilliant 
Flexlume neon or combination electric 
display. 


It will pay you to consult your local 
Flexlume representative. He can tell you 
the reasons why Flexlume neon is more 
brilliantly colorful, more dependable in 
operation . . . why Flexlume combina- 
tion displays, utilizing neon color bril- 
liance in combination with pure white 
raised glass letters or spectacular flash- 
ing exposed lamp bulbs, have established 
a new standard for electrical advertising 
values. 


Write us to submit, without obliga- 
tion, color sketch of an electric display 
designed especially for your business. 
We will tell you how you can derive the 
benefits of electrical advertising on 
monthly service-rental. FLEXLUME Cor- 
PORATION, 1020 Military Road, Buffalo, 


N. Y. Factories also in Toronto, Can., Atlanta, 
Ga., Kansas City, Mo., and Houston, Texas. 


. EXPOSED 
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LAMP ...OR COMBINATION DISPLAYS 








WHERE TO BUY 


Men’s & Women’s 
Slippers 





High Grade Turn Males 
and D’Orsays 


Catelogue sent on 
request 


Portetyic Footwear -iMfe. ¢ Co., Ime. 
one Won 25th x" ~: York City 








MEN’S FINE 
HAND TURNED 
SLIPPERS 
Manufactured 
Full leather by 


lined slippers 
from $2.00 to $2.65. W. S. CHASE & SONS 


Bend for Catalogue. Haverhill, Mass. 
Boston Office: Room 501, Statler Bldg. 

















Oe B. BVANS SON OO., Wakefield, Mess. * 





IN-STOCK = Brown-Bieck and colors. 
uaF tr OPERA Combining style with com- 


LIP fort. Produced by the 
runs manufacturers of 


PL, 


—— and priess Pullman Slippers. 
Nationally known 
SWAN SHOE CO: ime. Baltimore, Md. 


fact 
New York Offce—Room 31, Marbridge Bidg. 








An Absolute Fact 


Prices: 
60c. to $1.65 
per pair 
HORCO SLIPPERS are made better 
—and sell better—than any other 
slippers on the market in the popu- 
lar price class. 
Catalog on Request 


VINCENT HORWITZ CO., Inc. 
64-76 West 23rd St. New York City 

















Seen on Fifth Avenue 








A striking window display of Fall footwear by J. & J. Slater, New York. The objective 
in this display was to show a variety of styles without overcrowding the window. 








York Shoe Men 
Plan Cooperative 
Study Meetings 


York, Pa.—The fall activities of 
the York Shoe Retailers Association 
got under way with a bang when the 
local association met for the first time 
after a summer vacation, in the shoe 
store of the W. H. Miller and Son 
Company on Sept. 29. The shoe re- 
tailers made plans for a series of edu- 
cational cooperative meetings, for the 
employees and the employers, whereby 
the consumer will benefit by better 
service. The cooperative meetings will 
be held for the purpose of discussing 
various subjects pertaining to con- 
struction, styling and correct fitting. 
The association is making a drive 
against haphazard fitting of their cus- 
tomers, and went on record as instruct- 





All White Sport Shoes 


Brockton, Mass.—A novel new note 
for coming spring sports was seen in 
two different factories this week. Shoes 
for sport wear are being made entirely 
of white buck in novel designs. Here- 
tofore buck has been used almost en- 
tirely with black or brown leathers. 
Long wing tips, plenty of pinking and 
perforations and colored threads are 
being used to enhance the beauty of the 
all white shoes. They are being de- 
signed with either leather or rubber soles. 
the latter for golfing and other sport 
activity. 

The advance mode for lasts will swing 
more to the broad but rounded toe. It 
will be built a bit higher, too. Very 
few of the flat brogue toes being seen 
in the advance plans for style. 

Shoes for late fall and winter wear are 
being made with an exceptional use of 
perforations and pinking that is con- 
spicuous in the high-grade English shoes. 
Soles are being made a bit heavier than 
usual, and heels are going just a bit 
higher. Many browns will be worn this 
winter, judging from the present call, 
although black will continue to remain 
the heaviest seller. 











ing the clerks as to the care that must 
be taken in seeing that the customer 
gets the correct shoes for the occasion. 

If short talks given at the meeting 
can be used as a good judge, the York 
shoe men are extremely optimistic as 
to the trend of business conditions 
during the fall and winter. They all 
stated that they have heavy stocks of 
the latest patterns and that they are 
looking forward even to an increase 
over the large volume of business they 
transacted during the summer. ‘They 
are also looking forward with ex- 
pectancy to the New York Shoe Style 
Show which practically every man is 
arranging to attend. 

A committee in charge of Lewis 
Leibowitz, Edward Reineberg § and 
Charles Martin is in charge of the 
October meeting. The president, Mose 
Leibowitz, presided at the meeting. 


Baby Alligator Being 
Used Freely for Trim 


LyNN, Mass.—Baby alligator is mov- 
ing strongly to the fore, according to 
both shoemakers and embossers. Much 
of it is used for trimming fall shoes 
that look smart and sporty. Some call 
it “minor ’gator,” an odd term. But, 
then, words sell shoes. 

Suede are doing better than was ex- 
pected, according to both men of 
leather and of shoes, and the browns 
are gaining, while there is also busi- 
ness on burgundies and greens. One 
salesman of fine shoes says in his last 
month’s orders on suedes show that 
browns are pretty nearly on a par with 
blacks. 

Velvets have appeared, and there are 
also tweeds, which may be the real 
fabric, or the leather that looks like it. 
Kids continue good, in both blacks and 
browns. 

Pumps, of the opera model, hold on, 
_— October is the month for ox- 
ords. 


R. C. Darch Manager of 
Traveler Shoe Store 


LouISVILLE, Ky.—R. C. Darch, for- 
merly with the Traveler store at Akron, 
Ohio, is in charge of the new Traveler 
store which was opened in Louisville 





in early September. 
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tha Washington 
ARCH SAVER | YOUTHFUL VOGUE 


ARCH SUPPORT WELTS 


MODISH MISSES WELTS 





AF RCH SAVER 


CUSTOM MADE TURNS 





AAA to D 


IN STOCK 
2, to 10 
IMMEDIATE DELIVERY 


A profitable habit—send a mail order for MARTHA WASHINGTON 
Shoes every Monday morning. 





B7032—Black Kid, Lizard Trim, 15/8 Slim 
Covered Heel, AAA-D $3.75 


B7033—Patent Leather, Mat Kid Trim...... 3.75 
B7034—Brown Kid, Mode Beige Kid Trim.. 3.85 


BEVERLY 


Martha Washington 


J 





B6885—Black Kid, Patent Trim, 15/8 Slim 
Covered Heel, AAA-D $3.75 


B6886—Patent, Mat Trim...............000 3.75 
86887—Brown Kid, Mode Beige Kid Trim... 3.85 


SARAH 


B5463—Black Calf, Sandsnake Trim, 10/8 
Leather Heel, AA-D .........++005: $3.25 


85464—Dark Brown Calf, Sandsnake Trim... 3.35 


SADIE 





85880—Tan Elk, 8/8 Leather Heel, A-D..... $3.25 
B588i—Black Elk ..........sccseeeceseeeees 3.25 








MILDRED 
¢Martha Washington 





B6705—Black Calf, Python Trim, 
Leather Heel, AAA-D 


B6706—Brown Kid, Mode Beige Kid Trim.. 3.85 


ANN 





B6805—Black Kid, Python Trim, 15/ 
Covered Junior Louis Heel, AAA-D. 53. 75 


B6806—Patent, Python Trim................ 3.75 
86867—Brown Kid, Python Trim........... 3.85 


NADINE 





B6652—Black Calf, Lizard Trim.. nik Kivewne’ 3.25 
B6653—Brown Calf, Lizard Trim............ 3.35 





B5001—Black | Kid, 14/8 Leather Heel, 
AAA $3 








¢ Martha Washington 
qnkcaarine Wasee 





B6105—Brown Kid, 14/8 Leather Heel. 
BBRSD  nccccsccvcccccccccccesccves $3.85 


B6106—Black Kid, Sandsnake Trim 





B6615—Dull Black Kid. Python Trim, 15/8 
Covered Junior Louis Heel, AAA-D. .$3.75 


B6616—Patent Leather, Python Trim......... 3.75 


RACHEL 





B5702—Black Calf, 10/8 Leather Heel, AA-D.$3.25 


B5704—Brown Calf 


STELLA 


_-2 Martha Washington __ 





B5725—Black Calf, 8/8 Leather Heel, A-D..$3.25 
BOFERMIOWE CO cc vi ccdcccscccccccescece 3.35 


MARTHA WASHINGTON Shoes give your customers Style, Quality, 


Dressy Appearance and Service for $5.00 and $6.00. 


Look for the next issue 


of MARTHA WASHINGTON NEWS. Ie will show you the entire line. 


CHAPLINE-MAYER SHOE Co. 


ND SHOE RECORDER 
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MILWAUKEE, WIS. 


91 





WHERE TO BUY 
Bowling Shoes 


BOWLING SHOES 


“Coast 


prices 
sun asly 


IN-STOCK 
Smoked Elk 


$3.20 


BROOKS 
SHOE MFG. Co. 
tise’ e. hit Sereet 


WHERE TO BUY 


Dancing Shoes and Taps 


ROBERTSON 


TURN 
SLIPPERS 


COMFORTS 
BOUDOIRS 
TAPS 


made right— 
priced right 
Retail $1.95 to $3.00 Write for samples. 


ROBERTSON SHOE CO. 
MINNEAPOLIS MINN. 


eelN ST OC Keeee 


TAP DANCING SHOES OF 
TURN CONSTRUCTION 
Patent and Vici, 1% to 2 and 
2% to 8, Leather Heels 





-Prepare for Big Tap 
Dancing Business 
This Fall and be sure 

t you order Turns 





TAP SHOES 
sick kia 91-75 
a 


IN STOCK 





TAPS 
20c. Per Pr. 
3 Sizes 
Large, Medium, 
Small 
BROOKS SHOE MFG. CO. 
Swanson and Ritner, Phila., Pa. 


























Directs New England Sales 








F. E. JARBEAU 


Newly appointed New England 
Sales Manager of the A. C. 
Lawrence Leather Co. 


Boston, Mass.—A recent announce- 
ment of the A. C. Lawrence Leather 
Co. of Peabody, Mass., is the appoint- 
ment of F. E. Jarbeau as New England 
sales manager, with headquarters at 
the company’s Boston store, 210 South 
Street, of which he will also be in 
charge. 

Mr. Jarbeau may be called a young 
veteran of the Lawrence organization, 
as he has spent his entire 25 years 
business life in their service. For 
twenty years he served as manager of 
their New York store until recalled to 
Boston to become manager of the calf- 
skin division. 

Mr. Jarbeau knows leathers thor- 
oughly, and his extensive travels have 
resulted in a wide acquaintance and 
reef warm friendships in the shoe 
trade. 





72 Years a Shoemaker 


Hanover, Ohio (UTPS)—F. G. 
Yancy, who recently celebrated his 
ninety-second birthday anniversary, is 
believed to be the oldest shoe cobbler 
in the United States and he is still ac- 
tive at the bench despite his ripe old 
age. He made his first pair of shoes in 
1858 and since that time has been a 
shoemaker and repair man, with the ex- 
ception of four years in which he served 
in a Virginia regiment in the Civil War. 
He was born and reared in Rapahannock, 
Va., and at the age of 29 enlisted in 
the Confederate army, serving under 
Stonewall Jackson and other noted com- 
manders. 

Following the war he came to Hanover 
and, liking the village, set up a shoe 
shop. For a time he specialized in mak- 
ing fine shoes but later turned his at- 
tention to repair work. He makes semi- 
weekly trips to Newark, Ohio, for sup- 
plies and is as hale and hearty as a man 
of 65. 

Another shoe maker in this country 
who has a long record is Joseph Dry, 
of Newark, who has been actively en- 
gaged for 57 years and is now past 80 
years of age. 


What Will She Buy? 


CINCINNATI (UTPS) — Cincinnati 
shoe business on the manufacturing 
end is steadily holding its own. That 
there is an upward trend is everywhere 
evident. While unemployment is felt, 
nevertheless there is a buying public 
stirring retailers into activity. Stocks 
of retailers are low for this time of 
year and predictions are for a nice 
shoe business ahead. The first touch of 
Fall will help matters. 

John Gregg of Feder Gregg Co. is 
making new cloth shoes in tweed effect, 
oxfords, cravenetted and stripped in 
calf. Sporty, but restrained, in green, 
flecked with white, black flecked with 
gold and brownish tweed effects, the 
shoe is now being shown in Cincin- 
nati’s ultra shops. 

While there are prophecies that pat- 
ent may stage a later comeback, manu- 
facturers are not playing that mate- 
rial strongly at present. Satin also has 
retired temporarily from the scene. 

As one manufacturer expressed it: 
“If we knew what the modern woman 
will buy, we would make that.” The 
difficulty is that the modern woman 
does not know herself just what she 
may want to buy. It must be different 
and it must be good looking on the 
foot. It must fit in with the general 
color scheme of her attire. 

The department stores have the edbe 
on the independent merchant in this 
matter, in that they can, by a corre- 
lated display, show just what the foot- 
gear will look like with a certain type 
of hat, gown, suit or coat, not neglect- 
ing the accessories of beads, bags and 
hosiery. 


Peak Activity Is 
Reported in Haverhill 


HAVERHILL, Mass.—Shoetown pay- 
rolls reached the total of $331,000 for 
the week of Sept. 19, the record for 
the season. September business has 
been the best in several years. Wood 
heel and counter plants, and the other 
allied plants, have shown corresponding 
briskness. 

The peak appears to have been 
reached with indications that a grad- 
ual falling off will be- experienced be- 
tween now and Oct. 15. Buying is 
recognized to have been in anticipation 
of fall trading, which has not yet 
reached predicted proportions due to 
the prolonged summer temperatures. 
School and college lines have moved 
well, but the common street and semi- 
formal types of footwear are believed 
to sufficient for immediate retail 
needs. 


Portland Baker Store Shows 
30 Per Cent Gain 


PORTLAND, ORE. (UTPS) —C. H. 
Baker, of Pasadena, Cal., head of a 
group of 13 shoe stores on the Pacific 
Coast, of which three are in Portland, 
extended his personal congratulations 
to C. R. Kimble for the fine record 
maintained by the Portland stores for 
the fiscal year just ended. 

“In a year when we know business is 
‘off,’ ” said Mr. Baker, “this is worth a 
special trip. Our Portland gain in 














volume is more than 30 per cent.” 
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No. 0734—Skinner’s Satin Mule. 
“Compo” Sole. Satin 

Black Satin heel seat. 

Spanish Heel. Entirely new type 
of Back Strap, fastened to vamp, 
assures perfect fit. No elastic 
necessary. C width only. IN 
STOCK in Black with Coral 
i a errrrerrrer 7 /:] 


e 


No. 5346—-Men’s Opera. Padded 
Sole and Heel. Patent Quarter, 
Calf Vamp, Kid lining. Moulded 
counter. Black Sole. Patent piping 
on Vamp. IN STOCK in Patent 
with Tan, Red, or Blue Vamp; 
also all Patent $3. 


No. 5344—Men’s Opera. Padded 
Sole and Heel. Calf with Moire 
lining. Natural grain sole. IN 
STOCK in Red, Blue, Tan, Pat- 
GE cccccccceccsccccscees ++ $2.35 


No. 5391—Men’s Opera. Padded 
Sole and Heel. Kid with Fawn 
Wool felt lining. Suede sole to 
match. IN STOCK in Blue and 
BOE cccvcccccscopeccecese + -$2.00 


No. 5121—Men’s One-Piece Opera. 
Padded Sole and Heel. Fawn 
Wool felt lining. Suede sole. IN 
STOCK in Black and Brown. $1.90 


BEST-EVER SLIPPER CO. 
INCORPORATED 
Main Factory and General Offices: 


75 Front St., Brooklyn, N. Y. 
eeeeeeee+- 318 Denney Bldg. 


Seattle Sales Office. . 


“BEST-EVER” COMPOS IN STOCK 


0736—Skinner’s Satin fa 
yi Satin 0A 
seat. net) 


Beauty. Nile Green’ 
roy and trims....... ocee 


0733—Same as - but with 
liar Ostrich 


Mt around 
Feathers. 
07 


No. 0735—Same as 0736 but with 
half collar of Ostrich Feathers. 
IN STOCK same as 0736..$2.75 


No. 5291—Men’s Mule. Padded 
Sole and Heel. Kid with Kid sole 
and heel seat to match. Fawn 

Wool felt lining. IN_STOCK ‘. 
Red, Blue, Tan and Black. .$2.25 


No. 1000—Bag to match No. a 
IN STOCK 


Zipper fastener. 
same colors as 5291....$1. Oo each 


“Of the Better Grade for 
the Better Trade” 


This is the Modern house slipper—Lightest in weight, most 
Flexible, Smoothest inside—all the result of exclusive pat- 


ented features. 
Smart styling gives the final touch to values that make 
business good. 


0695—D’Orsay Model. ‘‘Com- 
Kid with Crepe %, 
12/8 puts pest 
N STOCK in B 





Green, Lavender, 


Patent x 
Same on Round toe last. No. 0095. 
0637—D’Orsay Model. ‘‘Com- 
Skinner’s Satin with 


Be, 0996—Pajama Sandal. ‘‘Com- 
Sole. Kid with full Kid 


lining in onrerae shades. C 
width only. I » 
Blue, Green and pow & -$4.00 
No. 073—Plain Mule. Same con- 
struction as 0736. I 


12/8 Spanish poet. 


same as 0736 4 with + om & 13 pee 
No. 0731—Same as 0736 but with 
double Rosebud trim. IN STOCK 
same as 0736 .......... ++ -$2.40 
No. 0732—Same as 0736 but with 
side Plume of Ostrich Feathers. 
IN STOCK same as 0736. .$2.75 


Ne. 0365—Bridge Model. ‘‘Com- 
Sole. Pure Silk Crepe ae 
Crepe lining and Crepe Bow 
match. 14/8 Spanish. heel. c 
width. IN STOCK in Black, Red 
and French Blue "$3.00 


No. 0335—Bridge Model. ‘‘Com- 
po” Sole. Skinner’s Satin with 
Satin lining. Black Silk Velvet 
double bow. 14/8 Spanish heel. 
C. width. IN STOCK in Black 
with Coral lining $3.00 


No. 5647—-Men‘s Hi-Vamp Mule. 

Padded Sole and Heel. Calf with No, 0395—Bridge Model. ‘‘Cum- 

Sole, Heel Seat and Satin lining po”’ Sole. Kid with bag a 
to match, IN STOCK in T and Silk Velvet double 

match. 14/8 Spanish ty c 

width, IN STOCK in_ Black, 

Red, Blue, Green, Lavender: $3.75 

A width to order in 12 pair 
minimums. 





No. 5677—Same as above in’ Pat- 
ent Leather. Black Kid heel seat 
and sole. Red satin lining. IN 
STOCK .... $2.85 


Export Dept...........100 Gold St., New York 


AND S 
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Best-Ever Slipper Co., Inc., 75 Front St., Bklyn, N. Y. 


Cero eee eneressereeeeeeseeee 


Send sample pairs of.. 
and a copy of your new catalog. 

INGINE oii do We dccdecsccricceattcadcedceccesasened 
Address 


Seem eee eee ee eee SEES HHEHHHOHH HH HEHEHE HEE 
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alain ili le ie ei te a a 


WHERE TO BUY 
Ballet Shippers 


ellie ii ie ee ie te ae 





Rights and Lefts 











NEW HARD 
TOE BALLET 


* KENDALL 


BALLET SLIPPERS —< 
IN STOCK A 
Ordera filled 





Women’s Bik. Kid 
$2 
Misses’ 


White on order. . 
Satin on order. . 


SEND FOR CIRCULAR DEPT. C 


x KENDALL SHOE COMPANY 


HAVERHILL. MASS. 











* 








BALLET SLIPPERS—IN STOCK 
of the unusual kind 
B102 Bik. Kid — Tura 


So oe 
Child’s 6 to 11—$1.35 
Misses 11% to 2— 1.40 
Women’s 2% to 8— 1.45 
Also Hard Toes 
Son WARTS & Pape nnn Ine. 
Specialists in Ballet and Comfort Slippers 
241 No. 11th St., Philadelphia, Pa. 














BLACKjKID BALLET SLIPPERS 


MADE ON — AND LEFT LASTS 
‘om. Miss. cane 


600—(Top Grade) 35 1.40 
609— 1.30 1.25 1.20 


Coast Prices Slightly Higher 
Brooks Shoe Mfg. Co. 
Philadelphia— 
Swanson and Ritner Sts. 
Los Angelee—1162 So. Hill St. 


Dw 


IN 
STOCK 








In Stock, ack Ballet 
lippers 

saatie $1.25 pair 
Misses’ $1.20 pair 
Child’s $1.15 pair 

BLOG SHOE CO., INC. 
147 Duane Street, 

New York City 











IN-STOCK 
BLACK KID BALLET SLIPPERS 


PATENT AND KID 
TAP Aged SHOES 
eR NDA 


SOFT SO 


PA lg aN 


= Bex 1, Lynnfield, Mass. 


HM DANCING 
Ls 

















Football Coaches to 
Broadcast 





Famous mentors of the gridiron to go on the 
air in program sponsored by makers of Bond 
Street spats for men 


PORTSMOUTH, OnHIO—Football fans 
will be afforded a treat this fall when 
the seasonal broadcasts sponsored by 
the Williams Mfg. Co., Portsmouth, 
Ohio, makers of Bond Street spats, go 
on the air in a national hock-up. These 
programs will each feature a famous 
coach who will discuss fine points of 
the game and offer a prediction of the 
results of the major contests. They 
are scheduled to begin at 6.30 p. m. 
Eastern Standard Time on Friday, 
Oct. 17. 

On this date Coach Fielding H. Yost, 
Michigan football mentor, will speak 
from Columbus on the eve of his 
team’s contest with Ohio State, one of 
the major games in the Big Ten. 
Music for this broadcast will be fur- 
nished by the Scarlet Mask Club, 
famed musical comedy organization of 
the Ohio State student body. 

On Oct. 24 Dr. Marvin (Mal) 
Stevens, Yale’s football coach, will talk 
from New Haven-on the eve of his 
team’s tussle with the Army. Oct. 
81 Coach Bill Roper of Princeton will 
talk from Chicago the evening before 
the great Chicago-Princeton intersec- 
tional game. Next, for Nov. 7, Coach 
Zuppke, astute leader of the fighting 
“Tllini,” will broadcast from New York, 
just before his team meets the Army 
at the Yankee Stadium. Then back to 
Chicago on Friday, Nov. 14, when 
Alonzo Stagg, revered coach of Chi- 
cago University, steps before the 
microphone on the evening before his 
game with Zuppke’s team. 

On Nov. 24 Coach Arnold Horween, 
Harvard’s football general, is on the 
air from New Haven when his team 
closes the season for the Big Three 
next day with Yale at the famous Yale 
Bowl. For the final broadcast of this 
timely series a famous sports per- 
sonality (to be announced later) will 
sum up the season and broadcast the 
outcome of the greatest intersectional 
game of all. Army and Notre Dame, 
this broadcast to originate from Chi- 


94 


cago on the evening before the game. 

These broadcasts will We on the air 
over Stations, WLW, OR, WMAQ 
and are timed for 6.30 p. m., Eastern 
Standard time. 


Ohio Associations to Hold 
Conference 


Dayton, On10o—The next of the 
series of merchandise conferences, 
sponsored by the Ohio Valley Retail 
Shoe Dealers’ Association, the Ohio 
Retail Dry Goods Association and the 
Ohio Retail Clothiers’ and Furnishers’ 
Association will be held at Dayton, Oct. 
15. This district known as No. 2, in- 
cludes the counties of Darke, Preble, 
Butler, Warren, .Montgomery, Miami 
and Shelby. The meeting. will be at 
the Van Cleve Hotel with a dinner 
preceeding the discussion, which will be 
lead by Frank Stockdale, head of the 
Store Management Divisions of the 
three associations. He will discuss 
“What is ahead in Retailing?” L. A. 
Miller of the Elder and Johnston Co. of 
Dayton is general chairman of the shoe 
section. Preston Sye of Troy is chair- 
man of the dry goods section and C. J. 
Hockey, Dayton, is chairman of the 
clothing section. The program is being 
arranged by C. E. Dittmer, secretary 
of the three cooperation trade associ- 
ations. 


M. F. Krampf to Manage 
San Francisco Store 


LouIsvILtE, Ky.—M. F. Krampf, 
manager for the Louisville Flor- 
sheim store, for two years or so, and 
previous to that a Florsheim district 
traveling representative, is leaving 
Louisville Oct. 1, ing to San Fran- 
cisco, Cal., where = will take charge 
of the Florsheim store at 756 Market 
Street on Oct. 15. 

B. P. Autrey, formerly manager of 
the shoe department of Crutcher & 
Starks, Louisville, who left that con- 
cern a few weeks ago, and went to 
Chicago, to join the Florsheim in- 
terests, has been sent to Louisville, 
taking charge of the store here. 


Fire Destroys Milwaukee Store 


MILWAUKEE, Wis. (UTPS) — Fire 
starting in the basement of the shoe 
store and dwelling of Wallace Rapkin, 
well known south side dealer, on Sept. 
17 damaged stock and building to the 
estimated extent of $4,350. Only after 
a stubborn battle was the blaze brought 
under control. Mr. Rapkin will con- 
tinue his business at the present loca- 
tion and repairs will be made at once. 


Shoe Department Employs 
Chiropodist 


INDIANAPOLIS, IND. (UTPS) — The 
Pettis Dry Goods Company has opened 
in connection with its shoe department 
a foot health department. The new 
service is in charge of Dr. H. M. An- 
derson, chiropodist and podiatrist. Free 
advice 1 be given patrons of the de- 
partment as to the proper kind of foot- 
wear to purchase. 
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“FAILLE : Once again “SEAFOAM” reaches the top rung 
of value in presenting this exceptional Faille. Of deep, sleek. 
lustrous beauty, of rugged. extraordinarily strong construction, 


this fine fabric looms at the very top of all good Failles. 
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SHOE SP*CIALTI'S 
38West 3 Ind iStreet 
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WHERE TO BUY 
Spats 


SIR RALEIGH 
SPATS 


Delivery Same Day Order is 
Receiv 


Priced to retail profitably 
1.50 to 5.00 


KNICKERBOCKER MFG. CO., Kansas City, Mo. 


‘Sta ndard’ 


=<, 
Write for Samples 


Priced to retail 
$1.50 to $5.00 
Write for 





$1.45, $1.95, 
$2.50 


pro 
ez, 


Spats 2 a 


Sample orders of two dozen assorted from our stock 
will be shipped on ten days’ approval for comparison 
with any higher priced spat on the market. 
When ordering samples mention price range. 


GOLD SEAL, 722 B’way, N. Y. C. 








DUNHILL SPATS 
TOPS THEM ALL 
IN STOCK NOW 
104 onen lots $7.00 
Also Better Grades 
Bamples on Request 
STAR FOOTWEAR MFG. 


50-54 Ne. 4th St., Philadelphia 


IDEAL 


Reg. Trade Mark 


Manolis Products Will 
Give You More Profits. 


Spats $9.00 to $21.00 
Dez. Prs. Include Box- 


In 














Rhinestones $2.50 to 
18.00. Include Colonial 
es. 


MANOLIS MFQ. CO. 


4248 No. Crawterd Ave. 
Chicago, fil. 


| a, aceriae - 25 


GREATEST SPAT LINE 
OF THE INDUSTRY 





“We're Grading Up 
on Quality;”— 
Parker Bridget 


WASHINGTON, D. C.—Housed in 
brand new quarters, the shoe depart- 
ment of the new Parker Bridget Store 
in the Washington Building, is a model 
of modern merchandising, fitted out 
with every convenience, and stands as 
a fitting memorial to the acumen of the 
management. 

There are four entrances to the 
store, one on G Street, one on New 
York Avenue and two through the 
arcade lobby of this modern office build- 
ing. ‘The Shoe Shop is located on the 
lower floor, reached by a private 
elevator or a convenient short, two- 
flight, marble stairway, with wrought 
iron railings. The floor is in black 
and white marble. The fixtures are all 
in the finest walnut. 

_ Everything is compactly and conven- 
iently arranged for concentrated, cen- 
tralized merchandising. 

“We are carrying only high grade 
men’s and boys’ shoes,” says W. H. 
Keneaster, the buyer. “We have had 
wonderful results since our opening in 
all dinés, and we are selling more $8 
and $10 shoes than ever before. We 
are grading up all over the store, not 
advancing the prices at all, but grading 
up on quality.” 





Style Scout Hops Off 
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Charles Huette, style supervisor for 

Hamilton-Brown Shoe Company, steps 

aboard a big T. A. T. plane at St. Louis 

for a fast trip —— York and the 
st. 
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New England Association 
Holds Annual Meeting 


Boston, MAss.—Directors of the New 
England Shoe and Leather Association 
held their 1930 Fall Luncheon-Meeting 
at the Boston Chamber of Commerce 
Oct. 1, together with the directors of 
the association’s auxiliary, the Boston 
Shoe and Leather Fair. President Wil- 
liam J. Fallon presided. 

Various matters relating to the cur- 
rent activities of the association were 
discussed, and a memorial on the death 
of the late William A. Knipe, prominent 
Haverhill, Mass., shoe manufacturer, 
and at one time a director of the asso- 
ciation, was adopted. 

John A. Gardner, for many years 
prominent in the Boston leather trade, 
and a former director of the associa- 
tion, now residing in Los Angeles, was 
a special guest of the occasion. 

The annual meeting of the stockhold- 
ers of the Boston Shoe and Leather 
Fair Corporation was held immediately 
after the directors’ meeting, President 
Charles T. Heald of South Weymouth, 
presiding. 

The annual reports of Secretary 
Thomas F. Anderson, Treasurer Charles 
C. Hoyt, and the other officers and 
committee chairmen showed that the 
1930 Boston Shoe and Leather Fair, 
held July 7-9, was a gratifying success 
in respect to both number of cooperat- 
ing exhibitors and attendance of shoe 
buyers. 

The following officers and directors 
were elected, the president to be chosen 
by the new board at its first meeting: 

Treasurer—Charles C. Hoyt, Na- 
tional Fabric & Finishing Co., Boston. 

Secretary — Thomas F. Andersen, 
Boston. 

Directors—Albert F. Bancroft, Ban- 
croft, Walker Co., Boston; Albert N. 
Blake, Watson Shoes, Inc., Stoughton, 
Mass.; Frank M. Bohr, Dyer & Hall, 
Inc., Boston; Everett Bradley, Bradley- 
Goodrich Co., Inc., Haverhill; William 
H. Bresnahan, Bresnahan Shoe Co., 
Boston; Maj. Charles T. Cahill, United 
Shoe Machinery a Boston; Alfred 
W. Donovan, E. T. Wright & Co., Inc., 
Rockland; Horace R. Drinkwater, Ed- 
win Clapp & Son, Inc., East Weymouth, 
Mass.; William J. Fallon, W. J. Fallon 
Leather Co., Boston; Charles T. Heald, 
The Stetson Shoe Co., South Wey- 
mouth, Mass.; Paul O. MacBride, Mil- 
ford Shoe Co., Milford, Mass.; Charles 
J. Prescott, Thomas G. Plant Corp., 
Boston; D. Frank Quigley, Conrad Shoe 
Co., Brockton; Burt W. Rankin, Hunt- 
Rankin Leather Co., Boston; Edric R. 
acing MeNichol & Taylor Co., Lynn,. 

ass. 


Who Sold This Shoe? 


The assistance of the BooT AND 
SHOE RECORDER has been asked in con- 
nection with an investigation to deter- 
mine the identity of a well-dressed man 
who was found dead at Hazelhurst, 
Miss., having been run over by a train. 

He wore a shoe with the stock num- 
ber 418-4612 with the trade name 
Corbos or Cordos stamped in a diamond 
on the sole. The shoe was of black 
kid on a narrow last. 

Any information regarding the name 

_of the manufacturer of this shoe or the. 
store that sold it will be appreciated 
and will be forwarded by the RECORDER 





to the authorities at Hazelhurst. 
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= THAT FI 
IN STOCK 


These pumps are made 
over an_ exceptional 
last, one that has 
proven its fitting qual- 
ities. 


RENEE 
MARILYN Our Regent pump over our 198 modified toe last 
Oo 1 198 modified t carrying 19/8 heel. 
ur seamless pump over our m oe a Les 
last, carrying 19/8 heel. pn A a Re ther 
R301—Patent Leather 3. Terms R602—Black Watercress 


R401—Baby Mat Calf 5 : Moire Satin 
R701—Black Suede < R702—Black Suede 


Add 15 cents extra for all orders of less than 3% 30 Days Add 15 cents extra for all orders of less than 
six pairs. siz pairs 


Paramount shoes are the most outstanding values offered to the trade today. They are made in Saint Louis. You 
should see this profit-making line. A salesman will call upon request. 


PARAMOUNT SHOE COMPANY 


4164 CHIPPEWA STREET . ST. LOUIS, MO. 








In STOCK 


English Made 
AVIATION 


BOOTS 


Also a Complete Line 
of High Grade Im- 
ported Riding Field | 
and Hunting Boots . Bags that are 


and Accessories. Sales - Builders 








for your Shoes 








A proven fact! Hundreds of sales of shoes have 
been directly traceable to the unique designs 


Colt-Cromwell and outstanding beauty of I. Miller Bags. In- 
COMPANY Inc. quiries welcomed. 


1239 Broadway I. MILLER, Bag Department 
New York City 151 West 46th St. New York City 
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WHERE TO BUY 
Children’s Slippers 


CHILDRENS 
FOOTWEAR 











A Smart New Calf and Lisard 
Strap Acrobat 


=2 
SHAFT-PIERCE SHOE e6., FARIBAU T, MINN. 








Approved by Medical Men 
As a fails ventilated 
the Burkley Ven 


lated Foot Dovslaper 
is unexcelled. Well 
surgeons recom- sore ero! 

use. rs “fi 

Burkley Shoe Co. <3 i GEE - 
1156 No. Main St, ran 


Brockton, Mass. 
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WHERE TO BUY 


Shoe Fitting Devices 


SAUUUUUUUOOUUGUUUUUENOGOOOOQuOuUUoOnOGOOOHUOOUULULE 
THE BRANNOCK 
SCIENTIFIC FOOT- MEASURE 
Simple — Accurate — Practical 
Write for FREE TRIAL 
THE ‘ieee he _e 


ean 


f1act.sizi = CORRECT 
omni) «TOE spainc 


Us 


PUTT 





MOVABLE 


WATURAL 
NATURAL ARCH HELL CURVE 


The Perfect New _— 


Foot Measure $2.00 


Insures Accurate Measurement of the Foot 

If your jobber can’t supply, write us. 
Foot Measu-Rite Inc. Marbridge Bldg. 
47 W. 34th St., N. Y. C. 

















On the Selling End 


News of Shoe Travelers and-Sales Activities 


HARLES B. 

KEMEN _re- 
cently was made 
assistant sales 
manager of Air- 
Mail and Imperial 
Divisions of the 
United States Shoe 
Co., directly under 
W. J. Harney, who 
is general man- 
ager of these divi- 
sions. 
one eg ae 

en in the shoe 

business for seven- *srles B. Kemen 
teen years. He installed the in-stock 
systems for all the various branches of 
the United States Shoe Co., and at one 
time was at the head of all the stock de- 
partments. He also ran a Red-Cross 
shoe plant office in Buffalo at one time. 
His experience in factory work, as well 
as office ‘and sales work, makes him 
admirably equipped to handle the duties 
of his present position. 


jo S. WHITTEMORE, president 
of the Boston Shoe Travelers’ Asso- 
ciation, recently called a meeting to 
discuss the next annual get-together 
of the association, scheduled for some 
time in December, and to perfect plans 
for a joint meeting of the three Boston 
associations—his own, the Southern 
Shoe Travelers’ Association and the 
Boston Shoe Associates—which will be 
held some time in the middle of Novem- 
ber. National convention matters also 
were discussed and it was announced 
that the Boston Shoe Travelers’ Asso- 
ciation has gained 60 new members as 
a result of the drive begun early this 
year. Guest of honor at the meeting 
was Charles W. Morrill, past president 
of the N. S. T. A. and the present 
chairman of its insurance committee. 


ALESMEN carrying the men’s 

lines for the George E. Keith Com- 
pany, are on their way or in their ter- 
ritories with the 1931 samples after a 
successful sales conference conducted at 
the Walk-Over plant recently. Five 
of the salesmen present at the meet- 
ings have been selling the Keith line 
for 25 years or more, a fact Vice- 
President George H. Leach of the com- 
pany mentioned in his informal message 
in which he declared the country was 
getting back to normalcy. 

Harold W. Copeland, sales manager, 
presided at the closing sessions at 
which Vice-President Myron L. Keith 
outlined conditions he found on his re- 
cent travels about the globe. Laurence 
Weber, Jr., merchandising manager for 
men’s lines in the New York district, 
gave a helpful talk on the retail end. 

At the merchandising session, Walter 
D. Leach, head of the men’s designing 
department, presided, and talks about 
the line were given by Harry Dunbar, 
W. M. Littlefield, Dr. Joseph Lelyveld, 
Arthur J. Chase, head of the stock de- 
partment, and A. W. Lutz. William T. 
Card was in charge of the advertising 


symposium 
Three of the salesmen were absent, 


Edward F. Callahan and J. D. McRob- 
bie, who were in their territories, and 
Charles H. Keith, who was ill in a 
Brockton hosnital. - 


(TOsGE GORMAN, president of 
the Michigan Shoe Travelers’ As- 
sociation, presided over a meeting of 
the association directors, held Oct. 4, 
in Detroit, the object of which was to 
discuss and perfect plans, not only for 
the annual convention of the National 
Shoe Travelers’ Association but for 
that part of the convention of the 
National Shoe Retailers’ Association 
in which the travelers have always 
played an active part. Work to 
done in this connection has been divided 
into its various classifications, each 
class being assigned to one committee. 
Arrangements are being made for the 
entertainment of delegates to both 
conventions. Plans for the N. S. R. A. 
convention call for the travelers to act 
as members of the reception committee, 
the entertainment committee, as ushers 
and as escorts to various parts of the 
city’s industrial section. In this con- 
nection it is planned to take visiting 
delegates through some of the large 
automobile plants. Headquarters for 
the travelers’ convention will be at the 
Book-Cadillac Hotel, where the con- 
vention will be held Jan. 2, 3 and 4. 
Twenty-two new members have been 
added to the roster of the Michigan 
association. 


OE REINHART, who has confined 

his activities for several years to 
the western part of the country, is now 
representing the George A. Learned 
Shoe Co., of Newburyport, Mass., on 
the Coast. This company makes a line 
of turn footwear. 


RANK MULLIN, another West 

Coast member of the _ traveling 
fraternity, has gone with J. W. Carter 
& Co., of Nashville, Tenn., manufac- 
turers of men’s and boys’ welts. He 
will cover the entire Pacific Coast. 


R B. COOPER, newly appointed 
¢ West Coast representative of the 
Stetson Shoe Co., manufacturers of 
men’s and women’s welts and cement 
process shoes, has reached his territory 
and is now calling on the trade with 
his new line of fall and winter foot- 
wear. 


RNOLD BAMBERGER, whose ex- 

perience in selling shoes on the 
road has covered many years, has been 
appointed to a new type of field posi- 
tion created by the Ault-Williamson 
Shoe Co., of Auburn, Me. Mr. Bam- 
berger is to act as advisor to retail 
merchants handling the Ault-William- 
son line, in which capacity he will cover 
all phases of merchandising activity 
and his territory will include the 
entire: United States. 
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MANFIELD & SONS 
1629, Chestnut St. 
PHILADELPHIA. 


ALL WIDTHS 
IN STOCK 


ENGLISH 
RIDING BOOTS 
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of 
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TAN «@ BLACK 








TAN 
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SEND FOR CATALOGUE TAN s BLACK 
BUY DIRECT FROM MAKERS 
























FOR FINE 
SHOES 








Fine shoes require fine laces—laces whose 
beauty is a distinct addition to the shoes and 
whose service will reflect their fine quality. 









In flat laces only those of pure silk will give 
this combination of beauty and service. Proof 


of this is evident in the increasing number of 










manufacturers using Schaeffer Laces—made 





only from the purest of silks. 
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Greeley’s House Slippers 


Ladies’ Black Vici Kid 1 
Strap Slipper, Quilted Sock, 
Sewed, Turned, Leather Sole. 
Right and Left Last. 
Whole Rubber Heel. 
12 pr. lots, $1.35; 
36 pr. cases, $1.30 
per pair. Stocked. 






A. W. GREELEY 
12 Duncan St., Haverhill, Mass. 








Bx 

at_— —tes 

so SURED oo 
RETAILERS SH 1) ; RETAILERS 


IN STOCK 
Brown Suede 


Gen. Calcutta Liz. 
Trim 

Black Suede 

Gen. Rajah Liz. Trim 


Satin Mat Kid 
Gen. Calcutta Trim 





Combination Last AAA to D 
“MADE IN PHILA. BY MASTER CRAFTSMEN” 





Cc..S. GIBBON CO., Inc. 
54 No. 4th St., Phila. Pa. 
Send for Catalog 
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SCHAEFFER & COMPANY 
Reading, Pa. 


















Pleasant and profitable business 

lati are f ded on satis- 
faction—not on price. Findings 
wholesalers who stock and sell 
Schaeffer Pure Silk Laces are 
building their future prosperity 
on the sound base of complete 
customer satisfaction. 


















































































































































































































































































































































































WHERE TO BUY 


Dancing Sandals 








Soft Toe 
Turn 
Ballets 
Black Kid 
—— i Cantene's 
100—Regular ...... $1.50 $1.40 
Me. 600—Buck Sole.... 200 1.90 


4. F. MALOTT SHOE CO., Manufacturers 
1915 Girard St., Chieage 
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WHERE TO BUY 


Dancing Sandals 





1 el dl 





Popular Aesthete San- 

dal in Faun and 

Gray suede. Also, 

— .») fullline of danc- 
ing footwear 

and accessories. At once 
service. Send for catalog. 








Pn paar : 
MR. A. F. WINSLOW 
8177 Bong Avenue 
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WHERE TO BUY 
Riding Boots 


6 8S 


RIDING BOOTS 
IN-STOCK 
For Men, Women and 
Children—also 
Jodhpurs and Field 
ts. 
Write for catalog. 
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Repairing Store After Fire 


JACKSON, Miss. (UTPS)—Repairing 
and remodeling are under way at the 
Boston Shoe Store after a disastrous 
fire recently. The fire started under a 
stairway and quickly spread to the 
stock of shoes and fixtures. The store 
was forced to close for a week until 


and black covered all, the trade would 
experience next spring and summer a 
color renaissance. Fashion in dress 
does not go drab in an eighteen-month 
cycle without here and there an individ- 
ualistic dresser determining to depart 
from the quiet background of fashion 
by the use of some startling colors in 
the new shades and certainly new pat- 
terns to bring them out. 

If we are in for that sort of spring, 
the actions and reactions of this con- 
ference are of real importance for 
trade spirit is to build up on a number 
of people thinking in the same direc- 
tion. It is inevitable to think of spring 
and summer in color. It is also in- 
evitable to think in terms of more pairs 
of shoes per person—and that means 
color, pattern and design and a vigor- 
ous appreciation of imagination and 
originality in footwear next spring. 

We therefore consider this coming 
styles conference as being unusually 
important for its mental effect on an 
industry. 

The calfskin group have designated 
these colors exclusive in glace calf, 
listed under individual names, other 
colors under Textile Color Card Asso- 
ciation names. 

SEA SAND—a new creamy beige, 
very light in character, suitable for all- 
over shoes or in combination with other 
beiges. This shade is not a high fash- 
ion color this season, as white has re- 
gained its fashion prestige and is ex- 
pected to be of greater importance than 
pale beige in 1931, but it is a good 
color for volume shoe manufacturers. 

CARAMEL—a darker beige with a 
slight mauve cast, to be used with Sea 
Sand or with harmonizing reptiles of 
small grain, with pin seal and morocco 
grains, in perforated and punched pat- 
terns, 

DARK GREIGE—a novelty color of 
high fashion interest which may grow 
into volume interest in April; for com- 
bination with greige reptiles or any 
leathers which give contrasting surface 
interest. It is a dark accent for Patou’s 
astrakhan beige and other gray-beige 
shades of the same color family. 
MOCHA PARFAIT—an interpreta- 
tion of Almora, in a cocoa shade with a 
slight suggestion of rose undertone, for 
combinations with caramel or darker 
shades. 
SWAGGER BROWN—a modern ver- 
sion of a russet or Russia brown shade 
articularly suitable in calf leather, to 
[ used in tailored all-over shoes, light 
in weight, with bags to match, as the 
accent for navy blue serge suits. Also 
with alligator of matching color. Swag- 
r Brown does not match nor harmon- 
ize with any of the new beiges and 
browns, and cannot be combined with 
them. Navy blue serge has been re- 
vived this season and is to be promoted 
by all woolen houses for spring 1931, 
and as worn in Paris with shoes and 
bags of this identical Swagger Brown 
shade, it represents a decidedly new 
presentation of an old-fashioned idea. 
INDIES BROWN—a medium rich 
brown shade of the monk brown family, 
neither as dark nor with as decided a 





repairs could be made. 


Conference Looking Toward Spring 
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bination with Caramel or Mocha Par- 
fait with harmonizing monotone or 
duotone lizards, and for trimming 
white buck and white suede spectator 
sports shoes. 

RED CURRANT, NAVY BLUE and 
PADDOCK GREEN —These three col- 
ors are of high fashion interest for 
tailored walking shoes in turn construc- 
tions with built-up leather heels 
sprayed to match, aiso for spectator 
sports shoes in combination with novy- 
elty leathers and fabrics similar to the 
active sports types introduced by Saks- 
Fifth Avenue in the spring of 1930. 
Red Currant is a dark red with a slight 
blue undertone, matched to the garnet 
and ruby jewel tones of fabrics. 

NAVY BLUE is a dark blue with a 
purple cast matched to the new navy 
serges which are all characterized by 
this purple cast. 

PADDOCK GREEN is a dark shade 
with more yellow than the greens of the 
past few seasons, and it has‘ a bril- 
— that the very dark blue-greens 
ack. 

When these colors are used they are 
smartest in all-over effects, with large 
or small perforations or punchings, en- 
tirely different from the shoes trimmed 
with appliques or strips popular in 
recent seasons. 














WHERE TO BUY 
W ork Shoes 
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a SALES OFFICE 4 
.62 Lincoln Street, Boston, Mass. 


Goodwill Shoes 





‘For Hard Service and LonoWeagi" 
: ros 








WB work and Service Shoes In Stock [i 
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WHERE TO BUY 


Women’s Novelties 


li ell 














[ja Nido 
SANDALS 


will be the rage during 1931 


Ask Mr. I. Lichtenstein, who is traveling 
through the South, and Lester Jones, who 
is covering the Middle West with our 
complete line of Braided Shoes, about the 
Da Vido Sandals. 


THE R. STERN CO. 
IRWIN W. DAVID, General Manager 
303 Fourth Ave. New York 





plum tone as Raisin Brown. For com- 
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USINESS 
BB ARomMETER 


Business Changes 


ARKANSAS—Little Rock—Ike Kempner & 
Bros., Inc. ; ts and shoes; inc. authorized 
capital of $200,000. 

North Little Rock—Acker & Ryan; boots, 
shoes, etc.; succeeded by Chas. Acker. 

CALIFORNIA—Bell—Dick & Harry Hawkins 
(4130 Baker Ave.), (“Bell Toggery”); boots, 
shoes, etc.; recently commenced business.’ 

FLORIDA—Tampa—Public Shoe Store of 
Tampa, Inc. ms boots and shoes; inc., authorized 
pital note 

IL NoiS—-Chicago—Paul Drell (515 W. Mad- 
ison ty ; boots, shoes, etc.; reported sold out 
to S. Grossman. 

The Florette Shoe Co. (70 E. Madison St.) ; 
boots and shoes; inc., authorized capital $25,000. 

KANSAS—Girard—John Noor; boots, shoes, 
etc.; removed to Pittsburg, Kansas. 

MASSACHUSETTS—Boston—Allied Shoe Co. ; 
boots and shoes; recently incorporated. 

Attlast Company, Inc.; lasts; recently 
corporated. 

East India Kid Corp., 
corporated, 


in- 


leather; recently in- 


Spring-O-Pedic Co.; wholesale boots and 
shoes; inc., authorized capital $100,000. 

Lynn—Lastwell Shoe Co.; mu«nufacturers; 
filed issue of 50 shares of stock. 

Paramount Shoe Shoppe; boots and shoes; 
business certificate led by Simon R. Kunian. 

NEW YORK—Perry—F. J. Hanley; boots, 
shoes, etc.; reported selling or sold out. 

ag Nye ae | Shoe —— Department, 
Inc., boots and shoes; incorporated. 

Newbauer Shoe Co., The; boots. and shoes; 
incorporated. 

Kenton—Kenton Merc. Co., boots, shoes, etc., 
incorporated. 

og ag pag Aire ing & Robinson Co. (West 
Main St.) ; ie shoes, etc.; Albert Daugherty, 
Secretary and Treasurer retired. 

PENNS YLVANIA—Philadelphia—Grand Shoe 
reel boots and shoes; inc., authorized capital 

Plotnick’s Shoe Shop (315 South St.); boots 
sao shoes; incorporated, authorized ‘capital 

WISCONSIN—Madison—Toggery Shop, Inc.; 
boots, shoes, etc.; incorporated. 





Failures, Embarrassments, Etc. 


ALABAMA — Slocumb — Barney Blumenfeld ; 
boots and shoes ; reported offering to compromise 
at 50 per cent. 

CALIFORNIA—Los Angeles—Mike Shapiro 
(“Popular Shoe Store’), (138 and 425 North 
- aed Street); boots and shoes; reported as- 
sign 

Pht gt pT gg & Wheeler ; boots, 
shoes, etc., reported petition in bankruptcy. 

GE ORGIA— Milledgeville—Fashion Shoe Co.; 
boots and shoes; reported offering to com- 
promise at 25 per cent. 

ILLINOIS — Chicago — Bernard Steele (1247 
West 103rd St.); boots, shoes, etc.; reported 
petition in bankruptcy. 

Frank Wiensky (4516 Ashland Ave.) ; boots, 
shoes, etc., reported petition in bankruptcy. 

Evanston—George Sabin (713 Main St.); 
boots, shoes, etc.; reported assigned. 

Zeigler—The Model Store (Sam & Ike Inger); 
boots and shoes; reported petition in bankruptcy. 

10WA—Council Bluffs—L. P. Jensen Clo. Co. 
(288 W. Broadway) ; boots, shoes, etc.; reported 
petition in bankruptcy. 

MAINE—Madison—Car] B. Ingalls; boots and 
shoes; reported petition in bankrup’ 

MARYLAND — Baltimore — Lincoln Shoe 
Stores; boots and shoes; reported offering to 
compromise at 40 per cent. 

MASSACHUSETTS—Adams—John J. Powers 
(19 Friend St.) ; boots and shoes; reported peti- 
tion in bankruptcy. 

Chicopee—Myron Baidack (264 Exchange St.) ; 
boots and shoes; reported petition in bankruptcy. 

Haverhill—Crispin Shoe Co., shoe manufactur- 
ers; reported assigned. 


Indian Orchard—Simon I. Coven (184 Main 
* -); boots, shoes, etc., reported petition in 


iptcy. 
NEW JERSEY—New Brunswick—Archer’s 
Shoes, Inc., boots and shoes’ reported meeting 
of creditors called Sept. 26. 
OHIO—Akron—John Scborin (944 E. Market 
St.) ; boots, shoes, etc.; reported petition in 
bankruptcy. 


Ashtabula—Reed Creamer Co. (167 Main St.) ; 
boots, shoes, ete.; reported offering to com- 
promise at 25 per cent. 

iamisburg—C. M. Schuberth; boots and 
shoes; reported receiver appointed. 

penta camies M. Yontz; boots and shoes; re- 

rted petition in bankrutcy. 

OORLAHOMA—OkmulgeeGreene’ 's Booterie; 
boots and shoes; reported assigned. 

Seminole — Sam Wilenzick (“The Golden 
a A ”) ; boots, shoes, etc. ; reported assigned. 

PENNSYLVANIA-—-Export—Slyman & Co.; 
boots, shoes, etc.; reported petition in bank- 
ruptcy. 

Red Lion—H. E. Innerset & Co., boots, shoes, 
etc. ;  aoanes offering to compromise at 15 
per cen 

RHODE ISLAND—Central Falls—Kostanty 
Grala (412 High St.); boots, shoes, etc.; re- 
ported assigned. 

ENNESSEE—Greenville—Kiser Shoe & Clo. 
Co. ; — shoes, etc. ; reported petition in bank- 
ruptc 

_~ City—Isaac Lazarus (United Sales & 
Salvage Store); boots, shoes, etc.; reported peti- 
tion in bankruptcy. 

WISCONSIN—Wisconsin Rapids—E. J. Rick- 
man; boots, shoes, etc., reported petition in 
bankruptcy. 


Latest Reports of New Stores, 
Failures, Embarrassments and 
Bankruptcy Proceedings 


New Shoe Dealers 


Cleveland, Ohio—Proper Shoes, Inc 
Philadelphia, Pa.—Plotnick’s Shoe “Shop, $15 
South St. 
South Sioux City, Neb.—M. Beechen. 
Fine, N. Y.—Fred A. Stevens. . 
Bell, Cal.—Dick & Harry Hawkins, 
Baker Ave. 
Providence, R. 
Westminster St. F 
by oy 1 Ohio—Yantis’ 
6 S. e St. 
fe mag Ky.—H. Ellerman Sons Co. 
Kenton, Ohio—Kenton Merc. Co. 
Cleveland, Ohio—Joy Shoe Shop Department, 


Inc 
‘Arkadelphia, Ark. Nowlin & Sons. 
— Md.—Louis Carp, Inc. ™ 


Gay 

Wilikton, S. C.—Garber’s Department Store. 

Chicago, Ill—Sam Kolber & Co., Inc., 322 S. 
Market St. 

Wayzata, Minn.—Frick-Hokanson Co., Inc. 

Tampa, Fla.—Public Shoe Store of Tampa. 

Wauchula, Fla.—Wauchula Dry Goods Co. 

Dallas, Tex.—French Booterie, 1627 Elm St. 

St. Louis, Mo.—Edison Bros, Stores, Inc., 708 
Washington Ave. 

Akron, Ohio_I. Miller & Sons, 278 S. 
Main St. 

Jacksonville, Fla.—Cinderella Boot Shop, 34 W. 
Duval St. 

Spokane, Wash.—H. O. Berg. 

Beaver Dam, Wis ee “A. Haase Co. 

London, Ont., Can.—Diane $6. Shoe Store, 
Richmont St., near Dundas. 

Renee N. Y.—Pisani Bros., 28 N. Division 


4130 


I—Factory Shoe Co., 437 


Clothing Store, 


461 N. 


Memphis, Tenn.—W. L. Douglas Shoe Store, 
122 Madison Ave. 
Portland, Ore.—Home Trade Shoe Store. 
* ines Ore.—Benny Bloom, 343 Morrison 


"“Seinestn, Minn.—Austin Long, Cooler Bldg. 
Rolfe, Ia.—Grover Shriner. 

Austin, Tex.—Jacob Schmidt, 6th & Brazos. 
Wilkinson, Ind.—H ook. 

Los Angeles, Cal. —Nisley Shoe Co., 831 S. 


Broadway. 
Wheeling, W. Va.—Sheppard & Meyers Co., 


1212 Market St. 
oo me Ohio—Dan Cohen Co., 140 W. 


h St. 
* Washington, D. C.—S. B. Trewolla, 1337 F St., 


.o Tenn.—I. Miller & Son, Bank of 
Commerce Bldg. 
Spokane, Wash.—Berg’s Juvenile Shoe Store, 


Peyton Bldg. 

Los Angeles, Cal.—Cayot’s Enna Jettik Boot 
Shop, 1032 N. Western Ave. 

Lexington, N. C.—Brown- Bilt Shoe Store, 
Vestal Bldg. 

* areneie Wis.— Wayne R. Bywater, 130 State 

Portland, Ore.—W. H. Herman, 4th & Wash- 


ington. 
Fort Wayne, Ind.—Wolf & Dessauer. 
Syracuse, N. Y.—Haigas Bros., 446 S. Salina 
St. 


Paris, Ky.—O. M. Lykins, Frank Bldg. 
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BETWEEN 
5TH AVE. 
AND BWAY. 








COLLINGWOOD 
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RATES 


SETH H. MOSELEY, Owner 





The Ideal New York Hotel far Buyers 
CJ 
In the Heart of the Retail and Wholesale District 


From $2.00 Single to $12.00 Suites 
* & * 


JOHN W. GANNON, Mg. Dir. 


In the 


Heart of 
Times Sq. 


Hotel Claridge 


BROADWAY AT 44th STREET 
NEW YORK CITY 


Catering to the 
SHOE and LEATHER 
INDUSTRY 
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Moderate Rates. 
Wire Reservations at Our Expense 


Largest and Most Comfortable Sample Rooms 


in New York 
Under New Management 
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Getting More Shoes Sold Right; not 
only “more” but “right”; sold for the 
right purpose, to the right wearer, in 
the right fitting, for the right price, at 
the right profit. This is the great 
problem of the retail shoe merchants. 
The chief purpose of THe Boot anp 
Suoe Recorper is to help solve it; for 
this is the basic problem upon which 
depends the progress of the entire allied 
industries relating to shoes and leather, 
their production and distribution. 





A Buying Guide to 








BOOTS AND SHOES 


Air Mail Shoe Co., inened Ohio. . Song: -| 
Alden, C. H., Co., Abington, Mass......... 

Bass, G. H., & Co., Wilton, Me............ 98 
Best Ever Slipper Co., Brooklyn, N.-Y.... 93 
Biarritz Sandals, New York City.......... 88 
Blog Shoe Co., Inc., New York City....... 94 
Bond Shoe Co., New York City........... 25 
Brooks Shoe Mfg. Co., Phila., Pa....... 92, 94 
Burkley Shoe Co., Brockton, Mass........ 

Capezio, New York City...........-.--+++ 


Chapline-Mayer Shoe Co, Milwaukee, Wis.. 
Chase, W. S., & Sons, Haverhill, Mass.... 90 
Chicago Theatrical Shoe Co., Chicago, Il.. 74 


Churchill & Alden Co., Brockton, Mass. 
4th Cover 
Clapp. Edwin, & Sons, Inc., E. Weymouth, - 
Colt-Cromwell Co., New York City....... - 97 
as ng J. M., Shoe Co., So. rene 
Crafts, & P., Co., Manchester, N. Y...... 48 
Shoe Co., Augusta, Me.......... 2 
Eaton, Chas. A., Co., Brockton, iam. «ee 74 
Ebberts, John, Shoe Co., Buffalo, N. ¥.. . 88 
Emerson Shoe Mfg. Co., Rockland, Mass... 86 
Evans, L. B., Son Co., Wakefield, Mass... 90 
Gibbons, C. 8., Co., Phila., Pa..........+. . 99 
Goodrich, B. F., Rubber Co., yond Ohio. 36-37 

Goodwill Shoes, Holliston, Mass........... 
Greeley, A. W., Co., Haverhill, Mass..... 99 
Green Shoe Mfg. Co., Boston, Mass........ 20 
Greenwald Shoe Co., Brooklyn, N. Y...... 101 
Grossman, Julius, Inc., Brooklyn, N. Y.... 5 


Hamilton-Brown Shoe Co., St. Louis, Mo. 44-45 
Hood Rubber Co., Watertown, Mass. Front Cover 
Horwitz, Vincent, New York City 90 


Johansen Bros. Shoe Co., St. Loui 
Julian & Kokenge Co., Gtacianeti, ‘ohio. “6-67 


Kendall Shoe Company, Haverhill, Mass... 9 
Killoran, W. M., Lynnfield, Mass o4 





Leverenz Shoe Co., Sheboygan, Wis........ 68 
Malott, H. F., Shoe Co., Chicago, Ill...... 100 
Manfield & Sons, Phila., Pa...........+6. 99 
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FORWARD BUYING 


CONFERENCE LOOKING TOWARD 
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SPRING LEATHER OPENING 


Step By STEP IN STYLES FOR SPRING. 


STyLep TO SELL THAT ExtTRA Pair. 


ee | 
eeeeee 
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MAKE FOooTsaLt SELL FootTwear.... 
News O’ SHOEsS.. 


BUSINESS BAROMETER‘ 














ISSUE 


Justified by Present Prices 


Program and Plans............ 50 
Tanners to Show New Colors... 52 


Women’s Shoes for cane 
onths 54 






What Sport Footwear Means to 
Men’s Shoe Merchants.... 


In Footwear for Juniors.....<.: 58 
By Arthur D. Anderson ....... 60 
Bey Fann 2. FRR. ois les Serene 62 
Facts with Fiction Flavor...... 64 
Merchandising Autumn Sports.. 76 
What’s Doing Everywhere..... 83 


Changes, Embarrassments, New 
Stores <agvetpun cae 


110 














Yettieten, A. * Syracuse, N. Y 
Norridgewock 


Co., Ine.. Norridge- 
wock, Me. ....... RSMEDAAES OD emDR eee 0s 92 
Old Colony Shoe Co., Brockton, Mass...... 88 
Packard, M. A., Brockton, Mass.......... 86 
Paramount Shoe Co., St. Louis, Mo....... 7 

Paristyle Footwear Mfg. Co., Inc., New 
OT GU G56 04.0086 6b 0h0 1. Ces Rat b,c 0 800 90 
Pedigo-Lake Shee Co., St. Louis, Mo....... 82 
Peters, Branch of I. 8S. Co., St. Louis, Mo.. 87 
Reed, E. & Co., Rochester, N. Y...... 26 
pos 2 .* F., Brockton, Mass....... 86 

Rice-O’Neill Shoe Co., St. Louis, ™ = 
VE 
Richards & Brennan Co., Randolph, Mass. 56 


Robertson Shoe Co., Minn., Minn.......... 92 


Schwartz & Herder, Inc., Phila., Pa...... ‘ 
Shaft-Pierce Shoe Co., Faribault, ‘iin 98 
Smith, Wm. Sumner, Chicago, Gu cies occ 94 
Stacy Adams Co., Brockton, Mass 
Stern, R., & Co., New York City 
Swan Shoe Co., Baltimore, Md........... 4 


United States Shoe Co., Cincinnati, Ohio. .28-°9 
Vitality Shoe Co., St. Louis, Mo 


© 


eee ereeres 


ee 


LEATHER AND OTHER MATERIALS 


Agoos Kid Co., Boston, Mass 
Amer, William, Co., Phila., Pa........... 
we Hide & Leather Co., 


Peres eee sere essere sesseseseseses 


Barbour Welting Co., Brockton, Mass 
Brown Company, Portland, Me............ 


Calf Tanners Association.................. 
Castle Kid Co., Camden, N. J............. 42 
Creese & Cook Co., Boston, Mass. 


Deauville Import Corp., New York City 
thn & cated — Co., Cambridge, 


eee eee eee eee et eee e eee eeeeeeeeees 





Essex Rubber Co., Teen, N. J. 
Essex Tann Peabody, Mass........ 
Evans, John R., & Co., Guedes. 2 N. J. tei 


Goodyear Tire & Rubber Co., Akron, Ohio.46-47 
Griess-Pfleger Tanning Co., New York City 27 


le, Alfred, Rubber ie Sa, No. Quincy, Mass. ; 2 
Hes Mfg. Co., Revere, Mass 15 


Hubschman, E., & Sons, Phila., Pa 
Kepner, C. D., & Co., Boston, Mass....... 21 


Lawrence, A. C., Leather Co., Boston, Mass. 35 
Lilly Leather Co., Boston, Mass........... 24 


New Castle Leather Co., New York City.. 15 
Heatreees Leather Co., Trust, Boston, 7 


Cee meee eee ener seers waseessereee 


eee eeeeene 





Panther Rubber Co., Stoughton, Mass.... 7 


Respro, Inc., Providence, R. I...........- 
Robertson Leather Co., New York City.. 


Stedfast Rubber Co., Boston, Mass........ 
Surpass Leather Co., No. Phila., Pa 







SHOE STORE EQUIPMENT 


Brannock Device, Syracuse, N. Y......... 9s 

Camden Artcraft Co., Chicago, Ill......... 

ay Display Decorations, New — 
City 


« Flexlume Corp., Buffalo, N. gy 
Foot Measu-Rite, Inc., New York City.... 9 


Goodwin, 
Mass. 


Milbradt Mfg. Co., St. Louis, Mo.......... ) 
~Oscar Onken Co., Cincinnati, Ohio 
Segall & Co., Phila., Pa. 


BORO m meee eee e meter seeeeeee 
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The S. & W. Paper Box Co., New York _ 
City ..... 


eeeeeee 































